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Merle Constiner 


Doubling Your Writing Income 
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If You Have to Write 
LAURA C. FREY 
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and Awards... Books for Writers 


Market List: 


Specialized Magazines 


AUTHOR 


To Keep Yo 
For 


TO SAVE YOURSELF HEARTACHES 
AND MONEY .. . before you submit 
your manuscript to a cooperative pub- 
lisher find out if he guarantees to keep 
your book alive . as Pageant Press 
does! 


No publisher can tell how long it will 
take a book to show its sales possibili- 
ties. Some books take longer than 
others to win public acclaim. Pageant 
Press gives every book a fair chance. 
Pageant Press does not reserve the 
right to suspend a book practically at 
will. Pageant Press guarantees to keep 
your book alive for at least two years 
—through national advertising, pub- 
licity, and sales promotion. A number 
of our books have had a gratifying 
sales record for almost 5 consecutive 
years! This means a great deal to your 
investment and to reputation as an 
author. 
Other Pageant Press advantages: 


National Advertising . . . Every Pageant Press 
book is guaranteed national advertising 

Lower Subsidies . . . Our subsidies average from 
25 to 30% lower than firms which do not offer 
advertising. 

Higher Royalties . . 
royalty publishers. 
Early Publication . . . Our books are usually 
published in one-third the time other firms re- 
quire. 


. Over 300% higher than 


. for your personal use 


75 Free Copies. . 
Your Book Published for Christmas 


—the biggest book-buying season of the year 
Send Us Your Manuscript Now. Our editors wil! 
read it carefully and report within one week 
regarding its merits, possibilities and cost. 
obligation. 


No 


to get 


YOUR BOOK 
Published 


Promoted 
Distributed: 


ONE Publisher Guarantees 


ur Book Alive 
Years! 


It pays off in ROYALTIES 


If you have a good selling book our 40% 
royalty will mean a great deal to you. Nine 
of our authors have already earned $27,650: 
$9,100 to John Lavin for a HALO FOR 
GOMEZ 

$1500 to Margaret Lynch Capone for SO 
YOU'VE JOINED A CLUB. 

$2300 to Sidney Silodor for SILODOR SAYS. 
$750 to Lans Leneve for sale of reprint 
rights for HELLO, SPORTSMEN. 

$2,300 to Bob McKnight for STRAIGHT, 
PLACE AND SHOWDOWN 


$4,100 to Joy Little for MAYBE-—-TOMOR- 


ROW. His next book ‘Somewhere Between 
the Two,’ just released. 

$3,100 to Dr. Rolf Alexander for CREATIVE 
REALISM . also, British rights sold. 
$2,500 to Jack Piner for FEAR NOT MY 
SON 


1000 books sold before publication of VENE 
ZUELA—-LAND OF OPPORTUNITY, by 
Jankus and Malloy ($2000 royalty). 


DON’T MISS 


$1600 CONTEST 
FOR BEST BOOKS OF 1956 


Ten cash prizes. We are looking for 
new talent and possible best se!!ers. 
Write for simple rules. No entry 
fee. Send manuscript to: 

Seth Richards, Publisher 


A MUST For EVERY WRITER 


FREE BIG BOOK fully explains Pageant Press’ successful 
plan that has helped over 500 authors to win recognition. 
. which books to publish . . 

how to 
. and 1001 
Absolutely 


Tells why books are rejected 
now to type manuscripts 
protect your royalties and subsidiary rights . 
other suggestions to beginners and professionals 
FREE. Write Today. 


PAGEANT PRESS INC. 


130 West 42nd Street Dept. AJ9 


how to proofread . 
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29) Rush Order! 


Catharine Williams Deaver 


AUTHOR & JOURNALIST, founded in 1916, is published 
ne it 1313 National Bank of Topeka Building, Topeka, 


Kansca Ne n Antrim Crawford, Editor and Publisher 
end change »f addre and all other communications to 
the re t Changes of address must be received by 


1d » QDOVE 
the 10th of the month to catch the following issue 
ibscription price in U. S. A., $3 for 2 years, $2 for 1 year 
Iutside | >. A. $4 for 2 years, $2.50 for 1 year. Single 
pies, 25 cents each 
Manuscripts and other material submitted should be accom- 
inied by stamped, self-addressed envelope. Due care is 
exercised in handling, but AUTHOR & JOURNALIST assumes 
r ponsibility for loss or damage 


Printed in U. S. A. Entered as second class matter at the 
Post Office at Boulder, Colorado, under the act of March 3, 
1879 
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My First Two Stories Brought $255 


Before mpleting — the course write 
Adam B. Aretz of Tarentum, Pa | sold two 
t ¢ ne for $1] the ther for $14 
a om They were punched out on a borrowed tyf 
writer 


Q two-bit dictionary n ne te tr 
Palmer le ns on the ther. When the g 


ye got tough turned t the |e r The an 
swer was there Luck? Plenty ¥ it But 
with the continued help | am receiving trom 
Palmer, | know | be lucky again 


WANT TO EARN MORE 
THAN $6000 A YEAR 


FREE Book Tells How You Learn at 

Home to Write More Salable Material 

If vou are (1) selling only an occasional 
story or (2) selling lairly regularly. but would 
like to break into highen paving markets, vou 
owe it to voursell to read “The Art of Writing 
Salable Stories.” Packed with useful informa 
tion, this book tells about easily-reached may 
kets: suggests ideas and sources of material to 
write about: answers mans questions about 
writing lor magazines, newspapers, DPV radio, 
It explains Palmer's proven home-study train 
ing for higher income; telly what famous au 
thors and successtul graduates sav about Palm 

Youll learn how vou receive individual 
coaching by professional writers who go 
your work, showing vou how to correct weak 
nesses. how to capitalize on vour good points, 
thus creating vour own individual writing 
stvle. See for yourself how you save money, 
time and eftort. 

“The Art of Writing Salable Stories” is a 
stimulating book. You may read it and lav it 
aside—or it may be worth real monev to vou. 
Free obligation; salesman will) call 


Send for vour tree copy now belore vou torget! 


Palmer Institute of Authorship 


Approved: National Home Study Council Since 1917 
1680 N. Sycamore, Desk G-96 — 
The Art Hollywood 28, California Veterans 


salable. | Mail This Reminder Coupon or Send Postcard 


Hollywood 28, Calif. 

| 1680 N. Sycamore, Desk G-96 
io Paimer Institute of Authorship 
Please send me free 40-page book The Art of Writ 
ng Salable Stories explaining how may increase my 
ncome from writing Th request its onfidentia N 
salesman wil 
Mr 
Mrs 
Miss 
Address 


City Zone State 
3 Please print clearly. Veterans: check here oO 


| 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 3000-3500 
stories .. . articles . . . serials series 
Now I’m teaching it. 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
‘Fundamentals of Juvenile Writing’ 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


WE WANT YOU TO SUCCEED! 
HERE’S PROOF!! 


WE WILL REFUND EVERY COLLAR YOU SPEND 
WITH US AFTER YOU ACHIEVE YOUR THIRD 
MANUSCRIPT SALE — PROVIDED YOU WILL 
ALLOW US TO PUBLICIZE YOUR WRITTEN AC- 
KNOWLEDGMENT THAT WE HELPED YOU WITH 
MSS. SOLD BY YOU! 


OUR SERVICE: 
Manuscript criticism; personal training in short 
story, novel and stage play writing; ghostwriting 
and editing. All work given individual atten 
tion by known authors and teachers 


WRITE AT ONCE AND TELL US ABOUT YOUR 
NEEDS 


AMERICAN WRITERS INSTITUTE 
2040 Rodney Drive 
Hollywood 27, California 


SMALL SALE MARKETS 
Develop Writers! 


We need new writers, and old, who will slant fic- 
tion, articles and features to the easier-to-sell re- 
quirements of the newspaper syndicate, rural mag- 
azine, shopping news and trade publication regular 
ly, for smaller size checks in greater frequency. 
Don’t aim too high until you’ve been developed to 
a steady sales schedule in these less critical class 
markets. 


The short-short story urgently needed. 
Marketing fee for submission to these alert markets 
selected by your script’s siant is 90c under 1,500 words 
$1.80 to 5,000, $2.50 over 5,000 to booklength or novel- 
ette which is $4.50. Fees refunded when placed and 
10° commission exacted 


Syndicate & Fiction Marketing Agency 
307 East 4th Street, Dep’t C. Cincinnati 2, Ohio 


From Editors” 
Desks to You 


For Mid-West Gardeners 

\ new regional garden periodical is to start in 
January, 1957—Flower & Garden Magazine for 
Mid-America. Rachel Snyder is edtor, and the of 
fices are in the Mid-America Bldg., Kansas City 11, 
Mo. 

The magazine, covering both indoor and out 
door gardening, will be circulated in the region 
between the Rockies and the Alleghenies and from 
Minnesota southward through the states of Okla 
homa, Arkansas, and Tennessee. Writers will be 
preferred who live in the region and can speak 
with authority on some phase of horticulture o1 
backvard gardening here. Others may contribute 
from outside this territory if their subjects are en 
urely applicable to mid-Westerners. “The aim is to 
present ideas and information to make amateur 
gardening more enjyovable successful this 
area 

Articles are wanted up to about 3,000 words 
Accompanying photographs of good quality will 
be desirable. Payment will be made on acceptance 
ata rate of up to 2c per word depending on the 
nature of the material; black and white photos at 
$2 to $4 depending on quality. 

The magazine will also be in the market tor high 
quality Ektachromes on appropriate garden sub 
jects, for possible cover use. 


Ag] 


New in the company magazine field this year is 
the Oldsmobile Rocket Circle Magazine, distrib 
uted through dealers to two million Oldsmobile 
customers and prospects. 

The editorial material is non-commercial, sim 
ilar to that in mass-circulated Consumer magazines. 
High class, sophisticated treatment of these sub 
jects will be considered: spectator sports, participa 
tion sports, entertaining, entertainment world, off 
beat non-fiction adventure, stories behind the 
news. Length, 200-2,000 words 

The magazine purchases also photographs 
black and white and color transparencies—cartoons, 
and humorous bits. 

Payment is at negotiated rates. Inquiry should 
be made before submitting material. Much of the 
published material is done on assignment. 

Address the manuscript editor, Miss Barbara 
DaVee, at 4] E. Oak St., Chicago 11, Ml. 


Ac] 
New Mystery and S-F Magazines 


Leo Margulies, widely known in the mystery and 
science-fiction fields, has left King-Size Publications 
to start a publishing enterprise of his own—Re 
nown Publications, 501 Fifth Ave., New York 17. 

His first magazines are Michael Shayne Mystery 
Magazine and Satellite Science Fiction, both ed 
ited by Sam Merwin, Jr. The former is a monthly, 
the latter a bimonthly. 

Michael Shayne Mystery Magazine features in 
each issue a novelette of Michael Shayne by Brett 
Halliday. The rest of the 160 pages are open for 
good detective and mystery stories of all schools, 


AUTHOR & JOURNALIST 


Why authors read “The Rogue” 


before they select a publisher! 
‘The Rogue of Publishers’ Row 3350 


The Candid, Inside Story of Subsidy Publishing 


Now in its 2nd Printing! 


_ by Edward Uhlan, President, Exposition Press Inc. 
Digested in the July issue of OMNIBOOK (the national “Best-Seller Magazine”) 


Acclaimed by the Critics! 


“Edward Uhlan is the spearhead ot the 
clean-up movement in ‘subsidy’ publishing. 
The Rogue of Publishers’ Row — his auto- 
biography—is an Alger boy story in the main 
tradition of American business folklore... .” 


—Chicago Sunday Sun-Times 


. he points out the many pitfalls that 
await the unwary...” 
—Newport News (Va.) Press 


“He lands blow upon blow in the solar 
plexus of the dishonest subsidy publisher, and 
outlines a neat yardstick by which authors 
can measure the quality of the firm with 
which they are or might be dealing...” 
—Dallas Times Herald 


“The most readable, important, revealing 
book about publishing! We commend this 


\ book .. .” —Los Angeles Times 


. [Uhlan] has been in business for twenty 
years and has made his house the sixth 
largest in the country [and largest subsidy 
publisher] ... story of how one operates a 
subsidy press... very interesting...” 


—The New Yorker 


“Uhlan has brought honesty and fair dealing 
to the neglected field of self-subsidized pub- 
lishing .. .—Los Angeles Evening Herald Express 


“No other publisher in memory has equalled 
in frankness — or come anywhere near it — 
Uhlan's confessional account...” 


—Clark Kinnaird, King Features Syndicate 


“A gold mine for everyone who has a per- 
sonal or professional interest in books .. .” 


_ —Beaumont Sunday Enterprise 


MAKE YOUR BOOK A CHRISTMAS GIFT! 


Take advantage of Exposition’s stream 
lined editorial, design and _ productior 
facilities and see your book published in 
time for the holiday season. Our editors 
are looking for worthy titles for the peak 
Yuletide sales campaigns. By submitting 
your manuscript now for a free and 
prompt editorial critique, your book may 
be accepted in time for promotion to the 
bookstores and the buying public as a 
Christmas gift! Send in your manuscript 
now, and you will hear from us within 
a week. 


NEW BROCHURE—FREE 


Read the complete story of 20 years of 
successful publishing in our new illus- 
trated brochure, You Can Publish Your 
Book. Contains vital information about 


*SEND NO MONEY NOW! 


% Read, Return 
or Remit 
"in 10 Days! 


If you intend to have your book published, it is 
important that you know your publisher and know 
what to look for in a publishing contract. Here is 
invaluable information for the writer, furnished by 
the recognized authority and leader in the subsidy 
publishing field. 

You can either order a 10-Day Trial C“fer copy of 
The Rogue of Publishers’ Row (Price: $3.50 on 
approval), or take advantage of a special $1.00 
discount per copy (good for one month only) by 
enclosing payment in advance! 


CLIP OUT AND MAIL TODAY! 


publishing, publicity. sales, for every 
Write for your free copy today. ' 


Exposition Press inc. 


writer... 


‘Dept. 8, 386 Fourth Avenue, New York 16, N. Y. 
‘thi Calif.: 9172 Sunset Boulevard, Hollywood 46 


SPPTEMBER, 1956 


EXPOSITION PRESS INC. 

386 Fourth Avenue, New York 16, N. Y. 
Enclosed find $ —_ postpaid copies of 
The Rogue of Publishers’ Row at special discount price of $2.50 

Please send 10-Day Trial Offer Copy of The Rogue ($3.50 
on approval) 
Check here if you wish free copy of brochure 


= 
Address 


city... Zone. 


i 
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We Invite Your 
Book Manuscripts 


@!! vou have a typewritten book MS—on any 
subject — (30,000 words and up) — vou are 
cordially invited to submit it with the com 
plete certainty on your part that it will be 
read without delay, FREE, and if acce pted 
will be published promptly and adequately, 

@We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five vears. 
We offer vou friendly editors and MS read 
ers: able artists, punctual printers; publici 
ty and reviews: cataloguing: distribution: 
circulars to the author's personal mailing 
list 


Send Your Book NOW 


We will see that it receives evers possible 
chance to be published without delay. Many 
titles are published on some form of coopera 
tive basis. with higher rovalties. Tf unavail- 
able your MS will be returned promptly and 
carefully, Write first if vou prefer. 


DoORRANCE & COMPANY 
PUBLISHERS SINCE 1920 
Dept. \ 
North 


20th 


PHILADELPHIA 


PENNA 
Street 


TV ... SHORT STORY 


A literary manuscript represents the author's 
time, labor and skill. It is a valuable piece of 
property and should have expert supervision. 
If you send your manuscript to us, here are 


some of the things it will receive 
1. A comprehensive review 
2. An honest evaluation 
3. A thorough criticism 
4 


Careful editing 


| 5. Plotting suggestions if needed 
| 6. A sample of TV format 
Marketing guidance 


Fee Short shorts under 2,000 word $3.00 


Short stories over 2,000 words 5.00 
TV script One act 3.00 
Two acts 5.00 
Three acts 7.50 


Reports on books, too! 


WILL LOZIER 


134-25 Cherry Avenue Flushing 55, N. Y. 


ranging from short-short stories of 1,500 words to 
novelettes not exceeding 15.000) words 

Satellite Scvence Fiction contains a novel of 
35,000-10.000 words im each issuc It seeks also 
short: stories 1,500-6,000. These should) represent 
imaginative quality and good) writing. Science 
fiction is preferred to fantasy. 

Payment is at lo a word on acceptance. Writers 
to submit novel lengths should query in 


plannis 
advance. 
— Ad] 

Magazine for All Soldiers 

\ new magazine for citizen soldiers as well as 
regular Army men is the Soldier Illustrated, Box 
800, Manhattan, Kansas Executive editor 
Major Neal A. Ahern, who has associated with him 
a number of men with both journalistic and mil 
Wary ¢ 

The August issue, the first, Is an attractive. pro 


fusely illustrated magazine with a four-color cover 
and some four-ocolor pictures Pie pun 
pose, the editors state, is to Inform: and cntertaim 
mostly entertain. Phere is strong emphasis on 


sports, but there are also articles on aviation. \pmy 
talent shows, the British) patrol operations in 
Cyprus. the ROTC, plus a fictional thriller set im 
Germany. 

he magazine is hospitable to. freelance con 
tributions within its field. Major Ahern points out 
that material may be available not only at) \rimy 
posts but at National Guard armorics, Reserve 
centers, and ROTC units. The aim is to cover 
all types and phases of Army life. 

Soldier is especially interested in sports features 
involving soldiers. Articles should run about 1.000 
words and should be accompanied by action 
pictures, 

Welcome also are features about foreren soldiers 
showing how men in other armies tram, fight. and 
play. Other interesting sidelights on miulitary lite 
will be considered. Major Ahern should be queried 
in advance. 

In addition to articles So/drer will use fillers ot 
around 150 words. There will also be cartoon 
picturing soldiers. 

Fiction should) concern soldiers, American 
foreign, in) combat, training, or plas It 
should not deal with the Navy or the Air Force 
Preferred length for fiction is approximately 1.000 
words though the editors will consider somewhat 
longer or shorter stories. 

Paviment is toa word, $5-$15 a cartoon o1 photo 
graph, about two weeks after acceptance 

1. 

Montana: The Magazine of Histon Roberts at 
Sixth Ave.. Missoula, Mont... ts a quarterly offerme 
a vood market for authentic but readable historical 
articles about the West. Michael Kennedy is man 
aging editor, and queries should be directed to 
him 

The needs of the magazine as stated by Mh 
hennedy: 

All articles published must be scholarly accurate as 
to fact, but lively, provocative, and exciting in narra 
tion—at least as much so as the subject permits. We do 
not invite dull, stodgy historical writing as exemplified 
by the old academic stvle. Most of Our readers are in 
telligent lavmen. They want facts—and they are dis 
cerning as to accuracy and objectivity—but they want 
them colorfully and dramatically presented in’ simple 
cHective prose 
[Continued on Page 18 


AUTHOR JOURNATIST 


| 


Comet Press Books 
200 Varick Street, Dept. AJ-9 
New York 14, N. Y. 


Please send me the tree 32-page color 
booklet HOW TO PUBLISH YOUR 
BOOKk. want to learn about Comet’s 
low-cost Cooperative publishing plan 
which includes a choice of four new 
imprints; free copyright, high author 


royalties and profit-packed promotion. 
NAME 

ADDRESS 


ZONE STATE 


SPPTEMBER, 1956 


\l Johns is the Subsidiary Rights Director 
at Comet Press Books. He sells rights to 
movies, magazines, other publishers, tele 
vision, radio and so on. He is a walking 
dynamo and all his energies are bent on 
selling a lot of our books to subsidiary 
rights sources. AL is alwavs the first to do 
something big; something good; something 
daring. He was one of the first Marines to 
cross the ‘Tenaru) River on Guadalcanal; 
first in his class at Los Angeles State and 
among the first to see the vast potential in 
selling the rights of Cooperatively-published 
books to reprint houses, book clubs and 
newspaper svndicates. 

Mavbe this is the reason why in just 
eight short months Al has set up for publi 
cation abroad the following titles: 


Great) Symphonies. 


\ i Saw 

Lit ‘ st hat Amazing Mr. Mocker 

Andre Not Guilty Easter in 

the H | e Natural Government of Man 

iY All Amer All. Babies Need 

Mathie neonventiona vers And What 
Mv Pupils and I Peter Rugg 


Maybe energy and know-how ts the 
reason Why Comets Subsidiary Rights De 
partment is better than ever. We know 
definitely that Al is just one more reason 
why we can offer our authors more. 

Why don't vou give Al a ring when 
voure in New York? You can reach him at 
C:Helsea 35-8800. Youll find him ready to 
work for vou! 


RADIO and TV SELL BOOKS 


I had my interview and broadcast over 
KEFON with Mary Alice Rivard. All my triends 
and relatives who heard the 30 minute broad 
cast told me it went over big.’—Madge Brissen 
den 

Please forward Miss Short’s address and we'll 
eet in touch with her for an mterview.’—KLIN 
1\ 

We would be very happy to review WHITE 
ANGEL KEE TY on our morning show. OPEN 
HOUSI WAMBR-TN 

“Thank vou for vour nice letter in which vou 
interviewing Elizabeth Maddox 
WWRI 
Iwill contact Mr. Hamada and be happy to 


a guest radio appearance by this 
KPOA 


thank us for 
Huntley. Tt was our pleasure.” 


arrange tor 
local writer.” 


“Thank vou for vour information concerning 
Mir. Pevre Gaillard. T would be verv happy to 
interview him concerning his book.’—WGST 


“We would be very happy to arrange a pro 
eram interview with Mrs. Mathewson on het 
new book. DOWN MEXICO WAY.”"—KLO 


COMET PRESS BOOKS 
200 Varick Street 
New York 14, N.Y. 


al 


Sell the Scripts 


You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that ycu are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes- 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay to express yourself with 
freshness and vitality the qualities edi- 
tors want 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!’ 
—aAlice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, “Your Way to 
Successful Authorship,’’ that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet: no cost or 
obligation 


Name 
Address 
City Zone State 


LAJOS EGRI 
WORKSHOP for WRITERS 


BY CORRESPONDENCE 
Television — Plays — Short Stories 


and beginning writers Work in your home under 
the personal direction of the master teacher Lajos Egri, author 
Lane Art of Dramatic Writing’’ (Simon & Schuster, 6th 
ng ‘This book will live through the ages.’’—Gabriel 


Scripts Stories Analyzed 


EGRI COURSE Estab. 1930, Lic. N. Y. State 
2 Columbus Circle, New York 19, 


Please send me without obligation complete information on 
your CORRESPONDENCE COURSE 


NAME 
ADDRESS 


STATE 


CITY 


Contests and Awards 
For Writers 


The annual Ellery Queen's Mystery Magazine 
contest offers 12 prizes ranging from $1,500 down 
to $500 for orignal crime or detective stories. Max 
imum length, 10,000 words. 

Address Twelfth Short Story Contest, Ellery 
Queen's Mystery Magazine, 527 Madison Ave., New 
York 22. Closing date, October 20 

— Ae] — 

Dodd, Mead & Co., 432 Fourth Ave., New York 
16, is holding two contests in conjunction with 
magazines for youth. 

Lhe Seventeenth Summer contest seeks a novel 
of distinctive literary merit: for young people. 
Length, 45,000-80,000 words. Award, $250. from 
Compact magazne for first serial rights; $1,000 
from Dodd, Mead as advance against royalties. 

With Boys’ Life Dodd, Mead is conducting a 
contest for a novel for boys 12-16 years of age. 
Length, 45,000-80,000 words. Award, $1,000 from 
Boys’ Life tor first serial rights; $1,000 from Dodd, 
Mead as advance against royalties. 

Both contests close November 15. 
obtainable from Dodd, Mead & Co. 

- Ag] - 


The Charles H. Sergel Drama Prize of $1,000 
a biennial award—will be made again in 1957. 

The prize is awarded for the highest-ranking full 
length play, which must have been copyrighted 
but not published or produced in the professional 
or amateur theatre. 

The agency, production, and publication rights 
remain the property of the playwright except that 
the University of Chicago Theatre has a right to 
royalty-free production of the prize-winning play 
in 1957 and 1958. 

Closing date, March 1, 1957.) Entry” blanks, 
which are required, are obtainable from The 
Charles H. Sergel Drama Prize, The University of 
Chicago, Faculty Exchange, Chicago 37, III 

Ar] - 

The Lecompte du Nouy Award will be made in 
1957 toan American author. The award is made in 
even-numbered years to a book published in 
France. 

This award is made in memory of Dr. Pierre 
Lecompte du Nouy, late head of the bio-physics 
department of the Pasteur Institute, for a pub 
lished book emphasizing “the union which must 
exist between scientific inquiry and religious com 
mitment if both the individual scholar and human 
society are to attain to full stature.” 

The award consists of a silver medal and $500 

Selection is by a committee of scientists, educa 
tors, editors, and clergymen. The committee con 
siders books recommended by its individual mem 
bers—there is no provision for central submission. 

The address of the Lecomte du Nouy American 
Foundation is | East End Ave., New York 21, 
N.Y. 


Details are 


— Ax 
Previously Announced 
More detailed information is avatlable tn the 
issue of Author & Journalist indicated. 
Albert Ralph korn poetry prize of S100. Ad 


dress Lane Van Hook, 154 Pearsall Drive, Mount 


AvTHOR JOURNALIST 


Vernon, Closing date, October (de J, 
June, 1956.) 

Itlantic Monthly, & Arlington St... Boston 16, 
Mass... awards of 8750 and 8250 for stories by un- 
established writers. Continuing competition—no 
closing date. June, 1956.) 

Central City Opera House Association, 1502 
Cleveland Place. Denver 2, Colo., for a romanti 
play based on the discovery of gold in) Colorado 
S10,000 plus rovalties. Closing date, July 1, 1957 

January, 1955.) 

Dodd, Mead & Company, 132 Fourth Ave., New 
York 16, S2.000) for a mvsterv-detective novel. 
Closing date, October 15. (de J. July, 1956.) 

Maclean's  Magazmne, University Ave:, 
loronte, Ont... Canada, awards of $5,000 cach for 
novely by Canadians or using a Canadian theme 
Continuing competition—no closing date 
January, 1955.) 

Modern Romances, 201 Fitth Ave.. New York 
lo, for true life stories, ST.Q00 down to STOO. Con 
test Closing every four months—next date, Decem 
ber lo]. February, 1956.) 

The Poet's Club of Chicago, S48 Sunnyside, 
Chicago 10, S20, STO, 85 for unpublished sonnets 
Closing date, October J. July, 1956.) 

The Saturday Review, 25 W. 45th St.. New York 
1H, SS00 for the best poem published in the mag 
wine in the vear beginning May, 1956. (de J. July, 
1956 

Summerfield G. Roberts Award of SIT.000 tor a 
work on the Republic of Texas written or pub 
lished between January and December 31. Ad- 


dress: Sons of the Republic of Texas, 2412 Col- 
cord Ave., Waco, Texas, 

Zondervan's International Christian Fiction 
Contest, 1115 Lake Drive S. E.. Grand Rapids 6. 
Mich., for evangelical novels, $4,000, $750, $250. 
Closing date, December 31. (d&J, June, 1955.) 


To Observe Poetry Day 

It's not a bit too early to make plans for obsery 
ne Poetry Dav, October 15. 

Phe main purpose of the day—set apart by legal 
enactment ino a number of states—is to increase 
public interest poetry. 

There are a number of practical ways to help 

Talks and readings before civic clubs, women’s 
Clubs, schools, and other organizations. 

Programs over local radio stations, many of 
which have shown themselves glad to Cooperate. 

Sermons on October 14, the dav before Poetry 
Davy, by clergymen who realize the importance of 
poeus to civilized life. 

Award of prizes—cash or books or other articles 


to students in school. 

Obviously this is no exhaustive list. Anvone 
interested in poeus will find other wavs to de 
velop a like interest on the part of other folks. 

If vou love poetry, if vou believe with Shelley it 
is “the record of the best and happiest moments 
of the happiest and best minds’—do something to 
Communicate Vvour feeling to others on Poetry Dav. 
Once they have a measure of appreciation of 
poetry, thes will rise up and call you blessed. 


COMPARE 


The experts tell us that it’s never a good idea to reter 
your competition openly. We wouldn't We're 
editors, writers and teachers—not advertising men. But 
we do know, and we sav to vou with all of the con 
viction we command, that N¥S compares favorably on 
every count with even the most EN PCHISIVeE writing 
COUTSES 
We invite you to make the comparison. We wre vou, 
nh fact to imvestigate what each course offers before 
taking any 
You'll tind, first, that the New York School of Writing’s 
course is based on the one book authorities have ac 


claimed as the best ever published tor writers 
Youll learn that every NYS instructor is active 
writer, editor—or both You study under their pea 


sonal direction at home in your spare time.) 
Youll discover that NYS assignments are interesting 


WITH ALL OTHER 
WRITING COURSES 


do is fill out and return the coupon below. We will 
then send sou, without cost or obligation, our illus 
trated 21-page, descriptive booklet—"Writing for a Prot 
itable Career Here vou will find a great deal of in 
formation of interest to all writers, in addition to a 
detailed outline of the tamous NYS course. Act today, 
wont your Well welcome any fair comparison you 
wish to make with any other writing course 


YOU CAN EARN WHILE YOU LEARN! 


1. A $750 sale to the SATURDAY EVENING POST 
(when the author was only half through the course). 
2. Over 700 sales to leading markets including COS- 
MOPOLITAN. 

3. ATLANTIC, HOLIDAY, SATURDAY EVENING 
POST, 2 books—and a major 
book club choice—all for one 
NYS graduate. These are ex- 


stimulating. intensely practical, And that vou need not 4 
confine the material vou submit for comment to formal “ amples. We shall be glad to 
assignments hi htag tell you about sales made for 
You'll note that NYS is priced lower than any other 7) for NYS graduates to the entire 
leading course for Writers. z range of markets. 
Finally, vou'll find that NYS actually markets 
salable manuscripts for vou through a nationally-known | 
iterary agent who knows the entire range of literary ¥ 3 New York School of Writing 
markets intimately Dept. 186, 2 East 45th Street 
Yes, however you want to Compare value—whether it be & » New York 17, New York > 
on the basis of price, material, experience, or personal p Please send me, without obligation, your FREE § 
help- NYS meets and beats every competitive challenge! tales booklet—"'Writing for a Profitable Ca-¢ 
reer 
FREE “WRITING FOR A 
PROFITABLE CAREER” 
t's matter for you to learn everything you want Street 
Its a simple ye 
to know about the New York School of Writing how much City & State ‘ 
it gives, how little it costs, how its unique and exclusive 4 Licensed by the State of New York J 
traming methods are brought to subscribers. All vou need L LOLOL 
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We did tt, aud we're glad... 


Just ten vears ago this month, we reached a decision which, frankly, worried us quite a bit. Tt 


to climinate our non-advertising policy, and 


was a decision to do something we had never done betore 
solicit Clients and advertise our services in the public prints 


The decision worried us because we wondered if advertising would injure our re putation and 
prestige in any way. But we thought about it at length and decided to go along with our plans, becaus¢ 
we realized that a good agency can enjoy healthy growth only if it supplements its list of established 
clients with promising new writers—the fresh new talents who will become the big-names of the near 


So we went ahead and ran the first of the one hundred and twenty ads which have 
lives. 


future. 
peared in these pages . . . and we'd never made a smarter move in ou 


We know this now, a comfortable decade later, because our move into advertising has substan 


tially helped our agency achieve ity present positon as one of the largest. and largest selling. firms of a 
thors’ representatives in the world. It has helped bring our sales record to the enormous total of over 
six thousand properties sold yearly—over seven hundred of which each vear are books, stories. articles 
teleplays, etc., sold for entirely new writers 


and there's no telling what the next 


So those are the results of our first ten vears of advertising. 
ten years will bring. We hope one important result will be the development of a major writing and 


selling career for you. 


We'll be happy to see some of your material 


+ 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, ar 
cover sale of additional rights throughout the world. If your materia! is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without addition 

return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you s5 
cific advice on how to avoid those errors in future material. We report within two week 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazin¢ r 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British ar 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to « 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
dollars for a script of 6,895 words); $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour script 
information on stage, syndicate, and other types of material on request. We drop all fees after we make sev 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


| 
1} cnarq 


orn 
t 


Comment on Scott Meredith's best-selling book, WRITING TO SELL: 


What Scott Meredith has to say is straight and strictly from the selling angele. Ee 
shows vou how to ourn out publishable ma 
Chicago Daily News 


takes vou 


straight into the business of writing for the market and 


terial...” 


or directly from the publishers, Harper and Brothers, 


Order your copy from your local bookseller, 
49 East 33rd St., New York 16. $2.75 
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PIONEER DAYS: 


My Favorite Story Setting 


By MERLE CONSTINER 


historical short story, directed) at current 

magazine publication, iy one of the most dil 

ficult forms of fiction writing, or so it seems 
to me There may be one more difficult: the ce 
tective or mystery short: because of its 5.000 word 
lnmitation, this infant is really a bobcat in a bu 
lap sack.) 

I sav current because we are no longer living 
in the markets of Robert Louis Stevenson. and I 
sav. short story because therein is the cockroac! 
in the biscuit. as a friend of mine says. In cos 
tume novel. which may well run 100.000 words and 
nore, there iy obviously opportunity for that 
cumulative detail which builds atmospher But 
short. hovering rigidly around 3.000) words 
the situation unhappily different. So before 
you've done your plotting, and long before vou'v 
typed vour title, vou know vour major problems 
re going to be economy and. selection 


published woite) since his co lege days 
Pennessee, Merle Constiner started with regiona 
tories, then turned to historical fiction, of whirel 
he now ts one of the leading Practitione rs. He 
iy written short stortes, serials, novelettes, prac 


tically all of them dealing with the early United 
Slates. His work has appeared inthe Saturday 
vening Post, Collier's, the American, Argosy, and 
many other magazines. { characteristt exam ple of 
his work is “The Trusting Type” in the Post of 
July lf. Hle lives in Ohio 

Vr. Constiner’s fiction ia living refutation of 
the common assertion that magazines don’t want 

storical stories. They do—tf the stories are good 


no he begins to write his first period story. His 
houve may be that his ancestor was a pioneer 
Phis is a very Common and highly creditable mo 
t if the story gets messed up and never sees 
ito not the erandtather’s fault. but 
| 
It isa very natural and casy thine to become in 
rested in oa certain phase of history, to do some 
search onoait. and to finally lift vour head above 
iter. Happy and selfintoxicated, feeling that vou 
ire the only traveler who has returned from that 
\tlantis. In part. too, this is true. For vou have 
ined many thines which aren't common know! 
dee You have learned perhaps. SIN, O1 eight 
rocesses of tanning a deerhide. and that bakine 
mda was called saleratus. You have learned the 
mivginal but obsolete names for a dozen or so 
tchenm utensils as they hune around the. fire 
ic ¢ 


Cours 


Miehts of 


cool 


riod 


t strane 


So vou put 


faci 
lurk 


I'll 


we kicked back because 


lo 
{ 
iatkin 


lerine them of 


ish 


nr this stuff is too exciting to waste. 


stol 
thie 


y 
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incl 


an 


ICCLION ale 


story, short on 


then 


beautiful thing, and IT say 
ly, happens to an amateur writer 


violation Is 


the esser 


lone, but 


dynamite 


tl 
ul these in vour story, scrupulously, 


Used 


judgment. they obstruct and vour narrative. 


90 


OTe 


at 


without 


Int 


res 


crest \s a 


trait, and 


matter of 


without 


vou might just as well print those passages in 


per cent of amateur period stories 
are cluttered, 
he i 

ck with economy and selection. vou mav 


Its too ex¢ iting, 


thes 


just 
nd watch them go to sleep while vou’re 


tell vour fr 


If vou 
iends all 


So here is an ironclad law of a period short. It 


Hust 


not 


be 


(as 


they 


Say 


in 


the trade) 


special 
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\ strong, human, 
It diflers from other types of short 
The plot, and the sup 
incidents to the plot, should be 
ated in the evanescent reality of that period, ancl 
ol that period exclusively. 


all, it must be a story. 


Above 
Cramatie 


mainly in way. 


one 


porting 


TOL only should the plot, and the incidental ac 
the times but 


tivity. be characteristic solely of 
it without saying that the story should bs 
clean of anachronisms This seems almost) too 


but it is amazing how a slovenly 
Not long ago IT read a 
early California 


There 


ludicrous to state, 
writer will slap them in 
tense, well-constructed story of 
set during the davs ol Spanish ruk 
only one thing wrong with it, and that was pretty 


Wild 


shocking to the nervous system You never knew 
when one of the characters might: sav, That's 
for sure.” or, “You ain’t kiddin’,” or, “Get out 

ol my way, punk.” 
Stay away from slang as much as possible, to 
vouwre right, vour readers will thint 


even when 
voure wrong, and that’s enough to break the dra 
vane, lor in 


a hundred 


the story. word 


stance, Was COMMON 
years avo, meaning work-gang, and also the worc 
Job had another tf. 
Meaning | 


miatic flow of 


well over 


ob, with our present usage 


“PT jobbed) him.” 


voriie usage, too 
beat him up. tricked him, or. even, swindled 
him. Mysell. have a small but) pretty complet 
library which covers the history of British (fon 
much of our slang was British) and early Amer 
tase 


ican slang. with contemporary 


it mainly for pleasure, or for checking 


i 


The story should be human, and the Characters 
should be human 

I hese people live time bevond the 
edge of memory. but they are people and they live 


colorfully, of Course but 


should) emerge 

not overcolorfully. Give Dickens a rest. For vood 
ness’ sake. don't make them too wacky, or too 
quaint, or too bizarre Just) because they, don't 
borrow Vou powel! mower, OF 


neiwhborhood supermarket, don't depict them ats 


men from Mars Real people properly presented 
can be dramatically effective period short 
SLOTY 


One of the most COMMOT ps in ce picting 
people Is probably dialogue Ou literate ances 
tors of a couple of hundred Vears ago spoke with 


in ornateness and formality (mixed with a spas 
modic earthiness) that is almost a lost language 
lost. vet not impossible to suggest It is of ow 
illiterate ancestors that we must be wars It is 
when dialogue becomes dialect 


We know that trappers, frontiersmen Indian 


fiehters, and their rough and ready brethren had 
their own happy way with words, and that Dan’! 


Joone was said to have kilt his bar in that tre 
But doubt greatly if they talked like Artemus 
Ward. base this conclusion on my collection 


of old trial transcripts; illiterate men talked il 


literately, larding their speech with long-forgotten 


words: “LE hulled a rock at him.’ but they didn't 
communicate in gibberish.) 

It seems to me that there are two methods of 
writing dialect. First. that dialect: in which per 


fect. normal words are used in idiomatic phrases 


12 


(A pointed 


or are given in idiomatic word order 
and 


example, not in point, would be Don Byrne, 
other Trish writers; their English is faultless, but 
it comes out Trish.) This is the form of dialect 
much preter mivsell. 

Phen there ts phonetic dialect. which the 
writer attempts to transcribe the sound of words 


spoken, misspoken, “Yes, the fi 
tional Southerner. “LT sho’ for shore) reckon) {or 
reck’n| this jor pore ole author is beatin’ mie 


ragvedy in the way he makes me talk.” 

One type of phonetic dialect is perhaps the sil 
liest of all, that in which the writer simply mts 
spells with litthe or no true sound change result 
his labors. Such as, “Well, TP sez, 
a real hed on his nek.” 

I think, would be to cut down on 


ing from here's 


woman with 
\ vood rule 


most misspellings, and a better rule would be to 
shun all awkward. on patronizing dialect as vou 
would the viper. Magazines of veneral circula 
tion have a strong resistance to dialect stories 

As xia: 4 Why not leave it stricth aloner On 
sanply suggest it when it is absolutely mecessary 
by the deftest of overtones 

Or ask yourself this question: Do vou enyor 


! ading Ciale ete 


You've done vour research, you've got vour plot 
ind your tithe, and vou sit at vour typewriter al 
ready to roll. After a minute a fine sweat appears 
on vour forehead. You are suddenly faced) wath 
the roughest part of your short story. its first hun 


dred words, or even rougher, its first paragt iph 

Phese instantly are vour problems. How to 
place and the feel of the back 
introduc 


sel 


the time. and the 


ound, and, perhaps, thre 
ad character, plus a little emotional 
worked in. It's such a big order 
that it seems impossible. Yet ab it all 


things im that first paragraph vou have written a 


tion of vour le 


conflict ait can be 


these 


first paragraph 
In certain types of period: stories Westerns fon 


instance, or, say, Spanish Main pirate stories the 
reader has been pre educated and finds himself it 


not entirely unfamiliar setting. Tt as possible 
that the illustrations, too, will help seta mood for 
the reader gut neither the conventions nor the 
ilustrations should be used ays a support: the 


vriter must tackle his problem as freshly as though 
he were the first to set a story in that particular 


vou've written vour historical short; as 
*" finished. You've got vour idea from vour old 
erandfather who tought Comanches. You have 
done extensive research on Comanches, on the ter 


rain, on clothes, customs, and speech of the period 


always using primary source material where pos 
sible—and have thrown almost evervthing away, 
keeping only the fiery highlight and the fee! of 
the thing. You have made vour plot, and have 


thrown away most of vour grandfather, too. It 
is a shame. but it is so, for vou are not a family 
historian now, but a writer bringing a story alive 


on a typewritten page. 
You have refrained from shotgunning vour story 


with homemade dialect. (I hope, too, that vou 
have refrained from bringing ino actual historical 
personages, such as Mike Fink, or Andrew Jack 
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son, or Martha Washington, but that is) strictly 
vour business.) 
You have written a clean-paced, 


ing story, scene flowing into scene, with the meat 
and bones of vou period 


It is an exciting, dramatic story. You sell it 
and it is published 

Now come the letters from readers. (Once, on 
a short serial received well over 50) letters 
These letters fall roughly into four types You 
vet very few adverse letters, and of these 
wildly psychopath \ good 40 per cent of the 
letters vou get are simple, friendly notes saving 
Vour story was liked 

\nother per cent, probably, will ask vou 
Where did vou get mv name:” 


too, from vood natured quib 
If vou have 


Letters will come 
blers disputing your background data 


done a scrupulous job of research ind vou 
haven't. vou'd better get out of this) field. and 
quick is if vou've done your proper 
search, these amiable critics are always wrong. Re 
peat. always. Almost without exception, For youn 
story is based on completely sound documentary 
evidence 


Horses. ships. guns, and potsons bring these let 


ters to the writer in bales 
T hope vou answer them all. and warn 
friendly way. for they are written by warm. friend 


\ people 


About 7 per cent of vour reader mail will be 


miscellaneous, and, bov, mean miscellaneous 


You have letters from people who want to co 


laborate Letters enclosing leaflets and tracts 
Sometimes out of the blue a battered manuscript 
with a request that vou read it) critically 


last. unhappily, is an almost unbearable inposi 
tion on an overworked professional He omu 


stop his own work read it, answer the letter and 
in my case, take it Into town and return it to t! 
mails 

Oh. ves, all sorts of letters. In one of my stor 
I used an incident mentioned to me by my father 
Viv father was an old-time country schoolteache 
When he was a bov he boarded with a farmer 


who shaved thus Phe farmer would lather hits 
face. strop his razor stand in front of a door, fix 
his eves intently on a blank panel. and give 
sell a nimble shave. Wham. comes a letter fro 
»oman in Indiana who said he tried it and cut 


himsell 


In vears gone by, in’ Pennessee, heard: tro 


mv Lennessee branch of the family of ano 


steamboat coffee. Sometimes stean 


hard 


TCC pe called 
had a 


to a cup of coffee would go egg vol! 


boats time vetting fresh cream. 


and sued 


instead. used this in a sterv and eventual 
letter arrives trom 1.500 miles away. saving, “Wo 
derftul recipe for coffees We tricd it ind loved 
it 

Soomy wife and IT tried it. And we. too. think 
Wes eood 


If You Have to Write 


Bv LaurA C. FREY 


HERE are some things vou have to do 
T whether vou want to or not. Lake putting thre 
cat out the back door and immediately be 

ng prepared front door to let him in 
an involuntary compulsion 

to think of 


a eood simile to 


to open thre 
In time. it becomes 


with vou and a game with him. Come 
it, these mexplicable doings are 
iuthor. Not that Pm carrving a chip 


pust tat 


the life of an 
anything well 


than a 


The day vou write anvthing more letter 
home for monex is the dav vou become an author 
If te intone to write all her Laura 

/ made tl plunge three years ago She droppe 
thine else She wrote an entertaining histor 


Land the 


hook about Pittsburgh, Pa. Viv 
nloa second edition 


minted 


atter publication, She was fo 
of for u hich writes veg 
ala Irticles of hers are appearmg im they 
periodicals She has completed the lyrics fora hood 
nf Mile and nou il work ona al 


of human terest history. 
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Remember it and study the cat well because fron 
that time forward vou wall be expected to be 
doing th 


vil] 
] Pemperamental This) involves 


opposite of what evervbody else is doing, thoug! 
vou may happen to like what thev’re dome 

walking. talking encyclopedia Phis ay 
plies even if what vou had published appeares 
the back ofthe You will 


lye ereeted with such remarks as 


house organ 


Cree 


page of the 


know vou were so smart 

Lousy rich. And this takes a bit of doine 
because Vou aren't 

t Available for anv and all civic organizations 


for writing, speaking, rese inch mating 


drafting letters, whipping up 


typing 
a simple three-act 


play (nothing ¢ laborate) . acting as host or hostess 
and whatever else committees can think of. For 
free Treasury is low. vou know. and vou reall 
don’t mind, now do vour 

5 Ready at all times to announce vour newest 
work. This is known as some sort of a game to the 
public If vou haven't started something, vou'll be 


considered bum. Tf vou have. vou'll be 
called a brageart when vou do talk about it. 

See what I mean about involuntary compulsion: 
You'll be irritated, mad, unnerved, frustrated, and 
subject to ulcers 


But as I said, vou'll let the cat in 


or out and go right back to writing. You won't 
really know why but wild horses couldn't keep vou 
from doing either one. 

If you're just beginning, Buster, start counting 
your blessings and forget about counting money, 
Money is something that goes by wavy of Robin 
Hood’s barn betore it reaches vou. You're an un 
known and as such you aren’t expected to have the 
brains of a water beetle. Better look to the local 
shopping news and never mind formalities. I 
they pay you, O. kK. If they don’t, consider it val 
uable experience as long as you're published 

Your manuscript will be judged through the eves 
of: (1) editor with similar articles, (2) ed 
itor in the process of changing style of magazine 
(3) editor who likes vour story, but 

Obviously, these are not constructive factors. In 
which case vou cross your fingers, run around vout 
desk three times and mail your Manuscript again 
With luck. it may arrive when (1) editor is not 


loaded with 80 similar articles. (2) editor is not 
changing Current style. and (3) editor likes voun 


You can see that the thing to do is to own a 
long wearing rug and bye Wm eood physical con 
dition, Which reminds me. Unless vou can atlord 
a secretary, you'll type your fingers to the bone, but 
this is known as a “trade hazard.” and is the result 
of all editors having (1) dropitis-your manu 
script is the one that slides under his desk. (2) an 
allergy to refolding pages the wav they were 
and (3) ink-smudeed fingers 

It follows that these are the men who cer 
fresh, clean, crisp scripts. Phere is Compcnsation 
however. You can rest assured your literary gem is 
read whether you're related to the editor or not 

If youre still with me. T don't care how earth 
shaking the news is about vour story. don't write it 
to the editor. His decision will not be atlected by 
the reaction of the Lions Club and he cares less 
than IT do why vou wrote the story in the first 
place. If he really wants to know something, he 
ask you Phe hageard look that all writer 
eventually develop stems in part from the sheer 
agony of Composing “hope vou like it” letters to 
the editor 

If vou don't already know it. vou will Phere 
must be 24,000 wavs to make a living. anv one ol 
which is easier than writing. Hf vou don't have a 


steady income don't expect one from the sweat of 
the Game, vou 


vour pen. Tf vou sell too carly i 
be falsely encouraged. vou don't sell something 
reasonably soon, vou won't b properl en 
couraged. Kither wavy. it’s a bad deal. But if vou 
want to in the game. vou ll write till the desk 


caves In. 
Unless yvou’re an educated eorilla or somethine 
it’s safe to assume vou're dike the rest of us 


That’s tough, but there's only one applicable set 
of rules: 

I. Send the kids to Scout meetings 

2. Send the rest of the family to the movies 
Let the catoinm or out 


1. Lock the door to your study, sharpen your 
pencils, put a large stack of paper in front of vou, 
and glare at it. Sooner or later, something is 
bound to give. 

There, now. You see. You finished a story. Oh, 
brother! Without the patience of a Sunday school 
teacher, the hope of a small boy at Christmas time, 
a backbone of steel, an unfaltering ego, the ability 
to live on peanuts, and an iron will, you're a dead 
duck. Editors are a class unto themselves and un 
less vour story comes back with all the speed of an 
express train (at which time you will be convinced 
that nobody read it) it won't come back till lone 
enough for vou to have had the seven-vear itch 
twice. At least it will seem that long. 

So mavbe vou are in the final stages of starva 
tion and bill collectors are taking a dim view ol 
vour literary talents. Steady vourself! Al] 987,000 
other authors picked the same magazine vou did 
simultaneously 

When vour story does finally wend its way homie 
it will bear with it a (1) polite “This pains us 
more than it does vou” note, (2) a formal “no 
thank vou” with no reason, or (3) “This has been 
PE yee tec because 

This latter has been known to cause severe at 
tacks of screaming meemies. The inference is that 
with the cause for rejection corrected, the story will 
be accepted. Unless vou enjoy having nervous 
breakdowns, forget it. By the time vou lenethen 
the original story, the demand will be for short 
shorts only. Tf vou shorten it. it will yust about hit 
the crave for six-instalment continued stories 

How's the cat? Stull coming in and going out 
if youre smart, vouwll be just as single-minded. If 
you're going to be discouraged with six or eight o1 
28 rejection slips, writing Is not for you. When 
vou finally do hit the jackpot whether it’s tor 
nickels or silver dollars, don’t expect: skyrockets 
Nothing can humble a man taster than to see his 
very own brain child in’ print and nobody but 
friends and relatives give a darn. Home towns 
have a peculiar tendency to recognize authors from 
Cowcatchers’ Junction and then develop near 
sightedness where vou're concerned. Just keep 
plugging. If vou can encourage vourself with a 
sort of “do-ut-vourself” morale kit. so much the 
better 

When vou strike an editor off@uard 
moment, the rewards are stupendous. But [can't 
do it for vou, so from here in, vou’re on your own 
If Ive been discouraging, I've meant to be, in a 
helpful sort of way, and the sum total is 

|. Plots are something other people have writ 
ten by the time vou work them out. 


Get voursell a good agent 
» Don't get an agent. (Depends on whom vou 


Carefully rewrite all manuscripts 
5. Don't rewrite. (See Point 3.) 
6 Dont expect to get rich 

7. Write. write, write 


Let the cat in 
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A CAMERA may double 
YOUR WRITING INCOME 


By J. Davis, 2np 


picture is worth 10,000 words” is a pro 
verb attributed to the Chinese and. while it 
Isa Gross eXNaveeration, thre power ol thre pi 

ture Is great 

who remembers World War can 
foreet the picture of a little child 
sitting amidst. thre War-torn 
towll It probably 
Cross aid than all the 
for help 

I he photograph ol the 
Glory on Iwo Jima gave the 
badly needed 

Pictures can do wonders for vour articles. “The 
miatjority of slick magazines use pictures. Almost 
il trade or. as thes prefer to be called. business 
Newspapers 


never 


sinoking ruins of a 


raised more money for Red 


written and spoken pleas 


Marines raising Old 
American morale a 


magazines depend largely on them 


consume huge quantities daily and weekly and 


thers have to get those pictures somewhere 

Fife is a case in point and there are many others 
will always buy an interesting picture, and a 
well-illustrated article better chance 
of beime wcepted than a non-illustrated) one ] 
know because Pve sold them: IT am selling them. 


he use of a camera has more than doubled my in 


stands a far 


Come 
How can vou secure pictures to ilustrate 
ticles: There are three wavs 
} You can buy then 
Ou, 
Mou can take hen 
Buying them is the least satisfactory of all be 
cause it is difficult to find what vou need and the 
Instances one can bor 


VOUNSE if 


cost is high. In some rare 
row pictures from the Chamber of Commerce on 
some firm that mav have what vou need. ‘This 
happens so seldom it can be eliminated as a 
source to be depended upon 

Fimploving professional photographer 
many disadvantages. The cost is usually so high 
it eats up all the profit vou would otherwise make 
sometimes the pictures cost more than the mag 
AZINE pays 


Also the 


professional photographer is what his 


2nd, has contributed often to 
| professtonal writer and 


I. Charles Davis 


Nuthor Journalist 


ecturer, he hay appeared in many magazines and 
On and television programs, He 

thoy of several hooks and ww now at work on an 
other 
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name implies. He is often more concerned with 
the photographic quality of the picture than with 
its story-telling angle. 

Some photographers will work on a gamble 
splitting the money received by the author. \s 
many magazines buy an illustrated article for a 
Hat sum, including the pictures, this means the 
awuthor really has a bite taken out of him. I once 
split a $200 check right down the middle with a 
photographer where the pictures should not have 
cost me over $25 if bought in the open market 
and I could have taken them for $5! That is 
what got me taking my own pictures. 

Taking the pictures is by far the most satisfac 
tory and rewarding method for the writer. Many 
writers will sav that they do not own a camera and 
cannot afford the expense involved in buying one. 

This may be true if vou insist on one of the 
modern and well-known makes. On the other 
hand, vou can buy a simple, cheap camera that will 
serve your purpose very well at the start. As you 
make sales and learn more about taking pictures, 
vou can buy as expensive a camera as you wish. 

You may even be able to get the use of a camera 
at no cost other than the film you use and the 
developing and printing. Many stores lend cam- 
eras on this basis and you can probably find such 
a store in your town. Many drug stores advertise 
that they will lend cameras if you purchase the 
film from them and have them process it. This 
costs no more than it would if vou owned the 
camera 

Such a camera will be simple in the extreme but 
it will take satisfactory pictures. “The sim 
plicity saves you the trouble of learning all about 
stops, focusing, and so on. Shoot your pictures, 
have them developed and printed, then select the 
ones vou wish enlarged, and send the enlargements 
to the editor. It is really simple and vou will be 
learning how to take pictures. ‘ 

From there on vou can eraduate to a_ better 
camera; one with flash attachment, adjustable lens 
openings, and a coupled range finder. A good 
camera of this type can be purchased for well under 
$50. A single sale of an illustrated article will pay 
for it. 

Paking pictures is not writing. you say. In a way 
vou're right. No picture, however, is going to 
sell without proper captioning. An apt descrip 
tion of the scene vou have taken will go far to 
wards selling that picture and your article, so you 
are learning to write at the same time you are 
acquiring photographic skill. The two arts go 
together, like ham and eggs. Each is good sep 
arately but better when properly combined. 

laking pictures is simple but there are some 


rules that should be followed. Good composition 
is important and by composiiton I do not mean 
from the artistic viewpoint, although that helps 
once you learn how to manage it without detract- 
ing from the main object of interest in your story 
or article. 


EEP your pictures simple; don’t overcrowd them 

with too many people or objects. the 
trade this is called a “busy” shot and should be 
avoided. It only confuses the viewer. Compose 
your picture so as to establish the points you wish 
to get over to the viewer. 

It may be that locale is important. In articles 
for trade or business papers this is especially need- 
ed and it often applies to general articles. “To il- 
lustrate—recently IT saw an amusing sign on. the 
sidewalk in Morro Bay, California. It warned not 
to drive or park your car on the sidewalk. Now a 
Closeup of the sign, all by itself, would have been 
pointless. It could have been taken in studio, 
faked and meaningless. I took the picture from a 
distance which established the fact that the sign 
was ar actual one in a real town, put there by the 
City Fathers the same as any boulevard stop sign. 

The picture was taken close enough so that the 
sign dominated the scene and was easily read but so 
was the street corner sign. Across the street was a 
building with a large sign containing the words 
MORRO BAY prominently visible. stray dog 
was wandering down the street and an automobile 
was rounding the corner. Thus without being 
“busy” the picture was) plainly genuine, an 
oddity that sold because of being unusual. IT am 
using it in an article soon to be published an 
outdoor magazine—an article about surf fishing at 
Morro Bay. The sign establishes the town as a 
quiet, restful place, ideal for vacation as well as 
fishing. 

While background is important you must be 
careful not to let yourself be carried away with it 
to the extent of allowing it to dominate the scene 
Every picture must have one central point of in 
terest and everything must feed that main idea. A 
too beautiful girl, one too lightly clad, will cause 
the viewer to forget the object you are really try 
ing to establish. 

Be very careful in selecting your background 
and do not allow a pole or signpost to stick up out 
of the head of vour character—an effect vou will 
get if vou pose them directly in’ front of the 
offending object. These are points the beginner 
must watch because with a simple, fixed-focus 
camera you can not eliminate them as vou can 
with more control of vour lens opening and 
focusing. By focusing on an extreme closeup you 
can throw the background completely out of focus 
and so elimiate your offending objects. Later on, 
when vou do your own darkroom work, vou can 
also accomplish wonders with vour enlarging 
machine. 

\ careless choice of background can ruin a 
picture; it can be serious or even funny. Many 
years ago when I was breaking into the business. 
I had an assignment to cover a luncheon meeting 
of estimable elderly ladies in New York’s Green 
wich Village. The editor told me to be sure to 
get a picture but no staff camera man was available, 
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so I took my Kodak. The picture gave the editor, 
and me, plenty of headaches. 

The meeting was held in a small, arty tearoom 
atop an antique store. I asked the ladies to move 
outside and pose for a picture. You've guessed it 
In my haste I posed them directly under a huge 
sign reading ANTIQUES. It was not until the 
paper hit the street that we realized what had 
happened. 

The ladies did not relish the connection between 
the sign and their ages. Other papers were quick to 
pick it up and make facetious comment. Phe club 
got more publicity than they bargained for, but 
they never thanked me. It accomplished one very 
valuable thing for me; it taught me never, ever to 
be careless about my backgrounds. 

With the simple fixed-focus Camera you do not 
have to worry about your exposure. Such cameras 
has only two speeds; instantaneous and time. Mod 
ern film has a great deal of latitude and will pro 
duce surprisingly good pictures, even in poor light 
Keep the sun behind you or off to either side 
wherever possible and avoid shooting directly into 
the sun, unless vou are working for a special ettect 

Without flash attachment it will be better if you 
can get the person or object to be photographed in 
sunlight. With a camera allowing change of ex 
posure this need not worry vou. Ot course flash 
eliminates your light problems. 

In taking pictures of objects in) windows, fre 
quently required where doing an article for trade 
publications wishing scenes of display of merchan 
dise, avoid reflections. You will get best results if 
vou watch for the right time of day for such shots 
Reflections and glare can be eliminated the 
use of a Polaroid filter, available even for some of 
the simpler cameras. 

Be sure to hold the camera steady. A tripod ts 
best but the camera can be rested on some object 
The slower the speed, the more important this ts 

It is not the purpose of this article to act as a 
manual of photography; vou can get free booklets 
with vour film and camera covering these and other 
factors. It iy hoped these suggestions will help the 
beginner avoid the pitfalls common to all who have 
never before used a camera. 


AG AZINE editors prefer pictures 8 x 10 in size 
‘ glossy finish, as these reproduce best. Never 
write anything on the back. Write your caption on 
a separate piece of paper, and attach it to lower 
side (back) of picture by cellophane tape Be 
sure to put vour name and address as well as the 
title of your story on each picture. Pictures are 
handled by various departments. Once the editor 
selects them they go to the engraving department 
If no identifying information is givon with each 
picture, they can be easily lost or misplaced 

Alwavs remember to make it as easy as possible 
for the editor. He has enough work without wad 
ing through a lot of pictures trving to see which 
pictures belong to what story. A workmanlike job 
of presenting your material, both manuscript: and 
pictures, is the mark of the professional and works 
in vour favor. 

The caption on the picture iy important \ 
clever, well-worded ttle helps sell a picture 

Be sure your caption contains the right name of 
each identifiable person, [Continued on Page 30 
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Do You Laugh 
Your Greatest 
Powers Away? 


THOSE STRANGE 
INNER URGES 


You have heard the phrase, “Laug 
clown, laugh.” Well, that fits me per- 
fectly. I'd fret, worry and try to reason 
my way out of difficulties — all to no 
avail; then I'd have a hunch, a something 
within that would cell me to do a certain 
thing. I'd laugh it off with a shrug. I knew 
too much, I thought, to heed these im- 
pressions. Well, it’s ditterent now—I've 
learned to use this inner power and I no 
longer make the mistakes I did, because 


I do the right thing at the right time. 


This FREE BOOK 
Will Prove What 
Your Mind Can Do! 


Here is how I goc started right. I had 
heard about hypnosis revealing past lives. 
I began to think there must be some inner 
intelligence with which we were born. In 
fact, I often heard it said there was; but 
how could I use it, how could I make it 
work for me daily? That was my prob- 
lem. I wanted to learn to direct this inner 
voice, master it if I could. Finally, I wrote 


to the Rosicrucians, a world-wide frater- 


nity of progressive men and women, who 
ottered to send me, without obligation, a 
tree book entitled The ry of Life. 
That book opened a new world to me. 
I advise you to write today and ask for your 
copy. It wall prove to you what your mind 
can demonstrate. Don't go through life 
laughing your mental powers away. Use 


the coupon below or write: Scribe V.Y.H 


USE THIS GIFT COUPON 


SCRIBE V.Y.H 
The Rosicrucians (AMORC 


San Jose, Calitornia 


Please send free copy of The Mastery of Life, 


} hall } 
which I shall read as directed 


Name 
Address 


City State 


The ROSICRUCIANS (Amokc) San Jose, Calif. (Not a religious organization) 
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From Editors’ Desks to You 


Continucd from Page 6 


Our greatest need, at the moment, is tor articles 
dealing with the open range, cattle and horse ranching 
cowboyss, trail herds and related incidents, locale 
hanging from Lexas to Canada. 

Also little-known or not widely publicized incidents 
of early exploration, the fur-trade period, early min 
ing, politics, social gatherings, vigilante action, outlaws 
law and order, unusual men or women pioneers, pal 
ticularly in such present States as Arizona, Nevada 
Utah, Wyoming, Nebraska, Texas, California, Colorado 
North and South Dakota. 


Ac] 


What American Rifleman Wants 

The many writers who know firearms and hunt 
ing may find a good market in the American Rifle 
man, 1600 Rhode Island Ave., N. W.. Washington 
D. C. This magazine pays a minimum of 3c a 
word for text and $6 a photograph or drawing. 
Payment increases as a writer contributes regularly 
to the magazine. 

This is the official organ of the National Rifle 
Association of America. The circulation is more 
than 300,000, 90 per cent of it Comprising members 
of the association. 

The type of material sought by the fmerican 
Rifleman is described by the editors 

The American Rifleman is an association magazine 
Whose readership is well defined and essentially has a 
Strong common bond of interest in) firearms, ammuni 
tion, their appendages, and their legitimate use—on 
the target range, in the hunting fields, and as items te 
be acquired, collected and enjove 

Ihe individual who writes for the Rifleman must 
bear in mind that fact is the essence of all articles 
No fiction, humor pieces, or cartoons are considered 

We purchase very few of the so-called personal ex 
perience outdoor stories. What we do want, in the way 
of “fact” hunting pieces, are articles in) which the 
emphasis is placed upon the arm, ammunition, gun 
equipment sights, muzzle devices, etc.), tech 
niques of using them. A “fact” hunting article should 
contain some references to the reasons for the hunter 


' 


having selected the equipment he did; some observa 
tions on how it served him, and, if possible, some per 
formance data. The factual hunting article should be 
hutlt around the equipme nt and the manner in which 
the individual utilizes it. 

We can use a limited number of factual hunting 
articles outlining techniques and methods of taking 
certain species of game animals and birds. In these, the 


habits of the animal should be analyzed, its diabita 
examined, and specific recommendations made as to 
the type ot shooting equipment and ammunition. the 
author has found most desirable, and the reasons whry 


The gun should not be a mere incidental tise oki 


the 
The “me and Joe” type article-story in which pages 


are devoted to an individual or a number of people 


preparing to go on a hunt, and their experiences and 
conversations while on that hunt, does not meet ou 
editorial requirements 

In certain instances we will buy a personal experi 
ence hunting story. However, when we do, the in 
dividual involved either must be a prominent persor 
who has done something more than Just gone on 
routine hunt, or he must be a person ot acknowledged 
experience who goes on a hunting (hip ot special in 
terest and does something more than the common 
place. Photographs of great numbers of dead anima 
are not wanted 

We recognize the fact that one of the greatest: prob 
lems facing hunters is determining what) equipmer 
should be used tor a particular type of hunting at 
what techniques should be employed to insure suc 
cess within the limitations of natural hazards and t 
law Out purpose Is to present ntormative mater 
in an interesting manner. We find it most difficult 


procive well-balanced “fact™ hunting articles free 
unnecessary dialogue and generated suspense at 
tion 

We are interested in new or novel methods and 
techniques of gun repan GUD cul 
inet building. handloading, club formation 


building, clubby house building and maintenance, sight 
mounting, conducting a match, scoring methods. prize 
awarding, publicity methods for local gun clut 


of other solutions to problems that 


front the average gun owner and usei 

We are not interested 
author reiterates problems and situations that conti 


and are experienced by OWhCTs i? 


in articles in whicl 


re 


Sportsman's N oa magazine of ¢ 
culation among lovers of hunting and other ou 
door sports has nded publication 
wine recently absorbed American Wor ? ne 
so the latter is out of the picture theo 
| 
Silver Bells, international juvenile m 
no longer being published 
icy 


Ont West magazine has ceased public 


do it for you. 


Write for my free descriptive folder ent 
Help. It tells you what | do and |} 


Book Writing Help 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


ed Book Writing 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 


get ta 
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Kooks for Writers 


In this department are reviews of new books of 


eola Nlervest to writers Is a service to its read 


ue the published Price postpaid Send order 
th vemattance to Author & Journalist, 1313 Na 
fional Bank of Topet Biuailding, Topeka. Kansas 


STATES, by 
Second Fdition. The 
pages. $5. 


NIAGAZINES IN 
sted Wood 


( omlpany 


James Play 


Ronald 


Press 


\ fascinating comprehensive history of American 
magazines from their beginning in 1741 
thre present, with emphasis on. thei 
influence. The book details many 
« Crusades carried on by magazines 
ical corruption, against: impure 
branded medic ines, for eood taste in furnish 

safetv—to mention but a few. 

member of the Curtis Publishing 
Company staff, analyzes objectively the literary and 
artistic trends of Reproductions of 
covers and illustrations past and present are almost 
is Hluminating as 


down to 
social and 
specif 
against polit 
foods and mis 


home 


ings, for highway 


Wood a 


magazines 


the discussion 


ADVERTISING Copy, by Merrill De Vor 


Phe Macmillan Company. 718 pages. $8.75 


and for 
theory 
of advertising is carefully explained, with pertinent 
illustrations of principles 


\n outstanding study of successful 


Contrast 


unsuccessftul—advertising copy. The 


and me thods 


The author deals with each factor involved in 
producing an effective ad—human interest, product 
benefits positive or negative, theme. leneth, se 
quence, format, illustration, persuasion 


advertising 
Writer 


Though the book is primarily fon 
copywriters and 
especially of fact material 
sugvestions for 
his work 


managers, a 
will get 
enhancing the popular 


innumerable 


pope il ol 


Att THE Books or My Lire. bv Sheila Kave 


Smitl Harper Brothers. 192 pages. $3. 

The noted British novelist’s autobiography in 
terms of the books that influenced her. \ dis 
tinctly literary personality she seems to have been 
affected by her reading more than by anvthine 
else 

Her comments on literature are especially in 


teresting to a writer. For “For an author 
purposefully to write down to an imaginary level 
of human intelligence is to court disaster * And 


Instance 


“Oblivion is tragic only when it: swallows what 

should be remembered.” 

Puro Arr oF Writing Mapr by Irving 
Rosenthal and Morton Yarmon. Garden City 


rks 


sound 


192 pages paperbound S| 


discussion. of the 
ature 


elementary 
essentials of news writing, fe 
fiction, drama. 
Reliable stuth for the 
is groping for the type of writing he is most likely 


practical 
writing, pub 


beginnen especially he 


to succeed in 


who does not read oy study 


The 


to lack 


vriter 


standards for judging his ow 
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ers, Author & Journalist: wall supply any of these 


RESEARCH TOOL FOR WRITERS 


UNUSUAL SER 
pamphlet 
agencies 


SOURCES OF INFORMATION AND 
VICES is a widely used key to information 
and services available from organization 


research centers and information bureaus in the U.S 
Among the 370 diverse subjects covered in the 4th 
edition (1956-57) are: Health & Disease, Crime & 
Prevention, Children, Mental Health, Business & Com 
merce, Science, Technology, Hobbies & Sports, Travel 
Accident Prevention, Alcoholism. 850 organizatior 
ind agencies are included, classified by subject, with 
thumbnail summarie of functior and listing 


pamphlet and other publication 


desired 


approval if 


Informational Directory Co. 
200 West 57th Street New York 19, N. Y. 


An invaluable guide $2 On 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehen urse of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens Learn the step-by-step procedu re from on e 
whose work is appearing currently in enile p 

cations.) Not a “tell how’ but a SHOW. ‘HOW course 
Personal criticism included. Write for free particulars 

MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


ve co 


GAMBLE A BUCK? 


That a t takes to learn about writing comic bock 


stories M word booklet, FUNDAMENTALS 
COMIC SCRI PT WRITING tells you how No dra 
experience needed. Send your dollar to 


EARLE C. BERGMAN 


1255 North Gordon St. 
Hollywood 38, Calif. 


TO WHITE .... 


Se ptemi er! In October 


IT’S 


ind mail MARCH sut jects i 


editors are buying April! S« Jule your sut Hon matter 
for sales the year round with a Tine % Write, the 
perpetual writer s slendar. Send $1 to It's Time T 
Write, 776 Broadwa uy, Denver 3, Colorad 


quality raft with gummed flaps rs he t 
4 2 $1.50 
] 1.25 
32 1.25 
Prepaid. 


LEE E. ‘GOOCH 
Box 202-AJ Hernando, Miss 


Writers Supplies Since ‘35 


YOU CAN MAKE EXTRA MONEY WRITING! 


articles, photo-stories 
material for the outdoor 


checks an 


Juce 


yline rated folder and learn 

wt sel ck sarantee protect 
THE NON-FICTION PRESS 
Dept. R, Box 1008 Glendale, Calif. 
seeking a 

Send tor our tra — bookle titled | To aac Author in 
Search of It s ) ri ) s promote 
and di book, as we } don ind ot 
ts aroma ed New welcomed 

VANTAGE PRESS. ‘20 Ww. "Street, New York 1, N.Y. 
In Califor Hollywood Blrad., Hollywood 
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VERY alert: writer runs across subjects that 
E are interesting—but not to a wide enough 
group to be treated in a general magazine 

Such a subject is a natural for a specialized mag 
azine 

For instance. an unusual experience fishing 
\oman who trains dog for exhibition. new 
method of increasing safety im motor boating 

\s the following list shows, specialized magazines 
cover a vast variety of fields. Some few appeal to 
amass audience in a specialized way. Life. for ex 
ample, is essentially picture magazine whose 
audience ts in the millions. A smaller audience is 
reached by a more specialized magazine the 
pictorial field: Jubilee, which confines its material 
to subjects of particular interest to Roman Cath 
olics 

Most’ specialized: magazines have Comparatively 
small circulations. The more hight specialized 
naturally, the smaller the circulation. Lost of folks 
like to fish. and so the Fisherman goes to more 
than 200,000 persons. On the other hand. there is 
amuch smaller number of people who like to take 
motion pictures, and the circulation of Home 
iw oonly around 25,000 Skating reaches 8.000 
subscribers 

Beginners often ask the question: How does a 
specialized magazine ditter from business mag 
azine, or trade journal? Certainly they point out, a 
business magazine ts decided] specialized 

The ditherence is in the purpose of the magazine 
The business publication goes to readers who make 
their livelihood from the occupation represented 
selling meat. repairing automobiles, running hotels 
building bridees. designing homes 

Phe specialized magazine, on the other hand, is 
directed to folks whose interest in the subject is a 
matter of recreation, personal MmMprovement or 
public service 


Writing for Specialized Magazines 
[With the Annual Market 


List] 


Prue, a minority of readers may make them lis 
ing from the field the magazine covers. Lhere are 
inen and women who make their living from pais 
ing and trainmime dows, for \ large pro 
portion of readers of national educational mag 
avines are teachers by profession—but these mag 
avines have extensive circuation among parents 
also 


In other words. by and large the specralizes 


| 
magazine is for amateurs, the business magazine for 
professtonals 

Writing for specialized magazines. as tor business 
journals requires the highest possible degree of 
accuracy, You are writing for folks who know the 
subject. You assume this fact in vour writing and 
so strive not only to be completely accurate but to 
supply information that will be mew and interest 


Ine to informed readers 


The writer is likely to be most successtul 
writes of fields with which he is well acquainted 
It as perfectly possibls however, by means of 


research, interviews. and observation. to produc 
acceptable articles unfamiliar field 
writer who tackles such subject: matter docs well 


to have his matertal read by some 


who 
knows the field before he submits it to an editor 

Rates paid by specialized magazines vary widely 
from the few that compete me price with mass on 


culation publications to those which otter very 
little As the followine List indicates, rates gen 
erally are moderate 

As usual. the letter im parentheses madicates the 
frequency of publication the figure following ts 
the sing COPY price cents hon 
means monthiv, 25 cents a cops 


Prices for manuscripts are quoted im cents per 


word or dollars per article means pavient 
On means pavinent on publi 
tron 


MARKET 


Amusements 


Modern Screen, 26! Fifth Ave, New York, ‘(M-20 
Personality articles 1,500-2,000, fillers to 500. D. H 
Myers, Editor; Carl Schroeder, Western Editor, 8701 
W. Third St., Los Angeles, Calif. Varying rates. Acc 

Motion Picture Magazine, 67 W 44th St.. New 
York M-15) Sharply angled stories on established 
stars; highest writing standards demanded. Jack J 
Podell. High rates. Acc 

Movie Life, 295 Madison Ave. New York 17 
M-25) Informal candid pictures of screen person 
alities, well-captioned Angle’ stories done in pic 
tures especially desired. Good rates. Acc 

Movie Stars Parade, 295 Madison Ave., New York 
17. (M-25) Articles on motion picture personalities 
to 1,800 on assignment only. Diana Lurvey. Peason 
able rates. Pub 

Photoplay, 205 E. 42nd St.. New York 17. (M-20 
Personality features on Hollywood stars, 3,000. Can 
did photos of stars. Almost all stories are assigned + 
avoid duplication, and there is a very limited free 
lance market. Open rate. Acc. Query essential 


20) 


Theatre Arts, 3 W 6th St New York 
M-50 Article 


theat ted art 
500 materia writter ) igqnment 

hn [ r. Editor and Publisher 2? Put 

TV Radio Mirror, 205 E. 42nd St, New York 
M-15) Radi TV fan stort 3.000-5,000. N 
unsolicited MS d juery before ibmitting. N 

etry publishe Mosher. $ O wy rding t 
merit cc 

TV Star Parade, 295 Madison Ave., New York 17 
M-25 Interview 1600-1800 word with TV 
talent. Phot ayout eonore Silvian. Good rate { 
text, layout $75 Pub 


Antiques 


Antiques Magazine, 60! Fifth Ave New York 
M-75) Article mostly by authorities in the field of 
antiques: furniture, paintings, ceramics, silver, glass 
architecture—all English and American eighteenth 
century. Photos with article Alice Winchester. 3c 
photos $5. Pub. Query 


JOURNALIST 


The Spinning Wheel, Taneytown, Md. (M-30) E 
says and article especially documented material of 
interest to the collector of Early American antiques, 
includir brief history, etc 
Phot Copy f magazine available to prospective 
Marjorie M. Smith. Features $1 an inch 

In proportion to its importance. Acc 


identification features 


contributor 


ther materia 


Armed Services 
Army Magazine, 1529 18th St., NW., Washing 
ton, D.C. Original article translations 
ject 2) Put 
tstliarnert, P.O. Box 1918, Washington 13, D.C 


military sut 


M-30) Fiction, humor, article t 3,500. Must have 
trong Marine ant. Shorts to 1,000. Colonel Donald 
L. Dickson, USMC. 1 $200. Acc 
_ The Marine Corps Gazette, Box 106, Marine Corr 
t Ouanti Va M-30) Profe ional milit 
M Cory naval, air article illustrated, with em 
pt n amphit warfare 000-5,000. C n 


hn A Pie USMC be Acc 
The National Guardsman, Ae 


W W ast jtor [ 
Air F t Na S t 10 
3 Militar rt A 
artoons Put 
Our puis Hanson F Brooklyn 17, N. Y. (Bi 
W -2 Art nd fictior ctior r humor) wit! 
N iste + ry + ntert wt mM 
tne enlisted | v t it et f Murst 
n ment ot v ape A if authors query first 


therwise F 


The Soldicr x 800, Manhatt k 
MA f rer Ameri r tore 
it t ret ed +h + 
4 terect + Army me 
€ i t rt + INV 
Ww t tur 
Mat m 1 WITT ny t f Army 
if + th + A is MA 
not > > ac: Juery 
The Arts 
Arts, 6 E. 59th St., New rk 22 time 
\ ‘Be F t rev nA ew 
Dance Magazine, 23) W. 58th St., New York 19 
T} not fan ind article shout the 


NEED WE SAY MORE? 


A client “You are the first agent—-who 
ever did anything constructive for me All others 
went off on a tangent with beautiful theories, none 
of which were practical *(name on request 
Novels — Short Stories — Articles — Plays 
Write for Television and radio—Plays read by 


Eroodway producers. 
3 
N 


ANALYSIS — CRITICISM — GUIDANCE 


REPRESENTATION 
R r f $4.00 up to § words, over 5.000 
and up to | 75c per thousand 0,000 My 
4 $10.0 ¢ ength novels & plays, $15. 
Mar ript typed per paae Return 


e ” Send self-addressed envelope or 
, “To the New Writer.’ 


NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 


LOLOL 


w 2 Y plea 
stamps for booklet 


GHOST WRITING 


1 « host writing on all book folios, 
irticle peeches, editori do typing, re 
writir nd revisior f manuscript 

John Doran 
189 Prospect Avenue Buffalo 1, New York 


CASH FOR FILLER 
PEN MONEY’ lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of ali 
types, besides presenting instructive articles on 
how to write salable filler material. Published 


twice yearly. Send 50c for sample copy 
A. D. FREESE & SONS 
Box A, Upland, Ind. 
for the Juveniles 
n« tive t an prof.table The largest 
narket open t ed writer the ¢ one 
where CARN WHILE OU LEARN! My specialized 
ourse of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plain Iv KGOEHES how to write f this wide-open 
rkoet end for m and descriptive f e 
WILLIAM C. DERRY 
40 Rock Avenuc East Lynn, Mass. 


RELIGIOUS WRITING 


stories, articles. on 


Tf vou write 


por Wis 


with religious connotations, vou will need 
the annual market dist of religious miugazines 
in the forthcoming October 

\ccompansing the list will be a brilliant 
artidle by Roland 1 Wolseley professor ol 
journalism in Svractuye University, whose 
atiddes and books have earned him the nick 
name of Mr. Religious Journalism. He will 
tell vou the what and the why of religious 
writing 


In addition, the October issue will contain 
articles on fiction writing. Comment on books 
authentic data on editors’ needs, 


-a 


for writers 
ind the other features that 
for writers 

a subscriber, make sure 
and future stimulating 


hands 


It vou are not now 
of getting the October 
issues, Subscribe by means of the 


order form on Page 3] 


k f € tt t w of 
to fF print and make 
ble te Particulars 
FR ' & Rect + Forn 
WILL HEIDEMAN 
P.O. Box 146 A New Ulm, Minn. 
FRIENDLY, EXPERT 
Wr if eve wr te r ery e 
worldwide clientele "Me r an Edit evising 
ewritir lf tir t t t k torie speeche 
+ € poems, fict non-tict text ¢t k Each progr 
typed wher | Free art on white par $1.2 
to $1.75 a thousan erage Minimum $6 & 
IRMA GWIN. BUCHANAN 
(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 
ROSE LITERARY SERVICE 
P. O. Box 3009 Beaumont, Texas 
Criticism without Fee Baiting, from writer with 30 
years experience. Fact articles, news features, short 


stories. $1 per 1,000 words, minimum $5 per MS 


SEPLE MBER, 19560 


5 


5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

LL DO IT FOR YOU 

| 
| 
| 
| | 


IT 1S HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


jorsed by leading educators, recommended by editors 
nal magazines, used by thousands of successful 
te Slant your material toward the active markets if 
u would sell. The Specialized PLOT GENIES can furnish 
you with countless dramatic plots for the story types now 
n demand—Melodramatic Romance or General, Romance, 
hort-Short Story, Detective-Mystery, and Comedy. Each 
of these PLOT GENIES is complete in itself and each is 
priced at $10.00. 10% discount allowed if cash is paid 
for the entire PLOT GENIE series 

Write what the editors want. Get YOUR share of the edi- 
tors’ checks. Send in your order today for the PLOT 
GENIE you need. Money back if returned within 10 days 
f you are not satisfied 


ERNEST E. GAGNON CO. 
Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


TO AUTHORS 


seeking a publisher 


end tor i ree, i a oe booklet titled To the Author in 
Searc h of a “Publisher. \ s} 


I 
VANTAGE PRESS, ‘120 w. 3ist Street, New York 1, N. Y. 
In California: 62538 Hollywood Blvd., Hollywood 2 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast Accurate Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


Question: 


What four Western writers will be most 
likely to achieve immortality? 


page 30 


GHOSTWRITER 


Over twenty years experience in mending writing 

for marketing. | do not tell what to do. 1! do it 

for you. Reference women’s WHO'S WHO. 

Correspondence requires return postage 
NATALIE NEWELL 

2964 Aviation, A.J. Miami 33, Florida 


INDIA PALME 


Cox 77067, 1219 Jefferson Blvd., Los Angeles 7, California 


Writer of long experience offers help to Short Story 
writers. My fee: $1 per 1,000 words. Min. $3 per 
ms. A stamped self-addressed envelope, please. 


serious approach to the art of the dance. Lydia Joel 
About $25 an article, photos about $5. Pub. Query. 

Etude—The Music Magazine, Theodore Presser 
Co., Bryn Mawr, Pa. (M-40) Articles to 1,800 on 
music and musicians for students, teachers, and music 
lovers. Guy McCoy. Pub 

The Horn Book, 585 Boylston St., Boston 16, Mass 
(Bi-M) Articles on juvenile authors and _ illustrators 
Jennie D. Lindquist. Ic. Pub. 

Musical America, 113 W. 57th St., N. Y. 19 
(Semi-M-30) Articles dealing with serious music sub 
jects. Ronald Eyer. Query. 

Musical Courier, 119 W. 57th St., New York 19. 
(16 issues yearly) Reviews and important news of in 
ternational music, ballet, opera, radio and television 
Photos. Dr. Gid Waldrop, Dr. Henry Levinger. Query 


Crafts, Mechanics, Hobbies 


Contest Magazine, Upland, Ind. (M-50) Instructive 
articles on how to win prizes in specific contests or 
specific types of contests. Hugh Freese. 1 2c, phot 

f current big winners $2. Pub. Overstocked till Jan 
uary, 1957 

Craft Horizons, 60! Fifth Ave., New York. (Bi-M 
75) Articles on hand-crafts, including ceramics 
jewelry, weaving, textile printing, glassbl« leath 
erwork, woodworking, and design te r professional 
craftsmen. Research must be original and o mprehen 
sive. Conrad Brown. 2¥2c, photos $5. Pub 

The Family Handyman, |17 £. 31st St., New York 
16 Bi-M-35) Subject matter: home improvement, 
repair and maintenance of interest to do-it-yourself 
homeowners. Photos of work in progress and/or fin 
ished glamour views of basements, attics, terrace 
built-ins, playrooms, kitchens, etc., that can be used 
with the how-to stories. P. H. Scheller, Managing 
Editor. 5c, black-and-white glossy 8x10 photos $7.50 
up. Pub 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-25) Feature articles about mechanical and 
scientific developments, inventions, etc. Especially in 
terested in success stories of small businessmen with 
an unusual consumer item or service. How-to arti 
cles about projects readers can build. Cartoons. Ph 
tos. William L. Parker. To $250 an article, picture 
average of $10. Acc 

Model Airplane News, 551 Fifth Ave., New York 
17. (M-25) Model airplane construction articles 1,500 
William Winter. Varying rates. Pub 

Model Railroader, 1027 N. 7th St., Milwaukee 
Wis. (M-50) How-to-do-it articles on scale model 
railroading, written by model railroaders. Phot 
Paul Larson. Pub. Query 

Popular Electronics, 366 Madison Ave, New York 
17. (M-25) Articies on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
words. Fillers. Cartoons. Photographs. No fiction ex 
cept by experienced writers in the electronic field 
Oliver P. Ferrell, Managing Editor. Varying rates for 
text, cartoons $7.50, photos $7.50. Acc 

Popular Mechanics, 200 E. Ontario St., Chicag 
11. (M-35) Illustrated articles on scientific, mechani 
cal, industrial discoveries, human interest and ad 
venture element 300-1,500; fillers to 250. How-t 
do-it articles on craft and shop work, with photo 
graphs and rough drawings, and short items about new 
and easier ways to do everyday tasks. Roderick M 


Grant. 1c-10c, photos $5 up. Acc 


FREE 


The valuable brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you‘re tired of failure, send for this brochure and my FREE pamphlet which gives details of how | 
work with writers. If | take you in my limited circle of writers, youll become a selling writer or my 


work with you won’t cost you a penny! 


GEORGE KELTON 


MALIBU 1, 


CALIFORNIA 


AUTHOR & JOURNALIST 


Popular Science Monthly, 353 Fourth Ave., New 
rk 10. (M-35) Features dealing with motor cars, 
home building, hobbies, and similar sub 

How-to articles for men with an interest in sci 
and mechanics. Short material for various de- 
partments. Photo layouts. Nearly all material must be 

highly illustrated. Volta Torrey. Acc 
Profitable Hobbies, 543 Westport Rd 
Mo. (M-35) Original how-to-do-it articles 
round hobby experience of a specific person who is 
fiting financially from his hobby, to 3,000; fact 
usable material about 
m full length articles 
f 200 words or less for Hobby Parade sec 

M. O'Leary, Ic, photos $1-$5. Pub 

Radio and Television News, 366 Madison Ave 

ew Y M-25) Technical and semitechnical arti 


with radio and television servicing, audi 
nstructi al articl for 


Kansas City 
built 


Particular interest now 
bbyist everything 


L amateur 
ervicemen. Diagram need y be in 


publicity 


t No fiction or { 


etry 
ication t el 


including 


artoons $5 
Railroad Model Craftsman, RFD 17, Ramsey 
Article nN model railroad constructi 
t 1 it j 
equipment 
1H. C 


phot Tr ale drawings and 
Cartoon 


ry 
‘Science and Mechanics, 45( 
vei 25 We rks via 


aling with 


query 
new de ve 
home furnishings and appliance 


JuIpmer wherever the subject mat 


ited ft ne self-interest of the general 

Oture tories n people 

ful busine m hobbies 

r Collier’ S-type piece f genera 
ightly empha 

rates; research 
it < 
modeling down t 


ped succe 

Post- 
imer interest with greater 
cientific er it 


nstructi 


Milwouke 


railroad 


P. Morgar 


ries e 


Education 
74th St., New York 
Child Study A 


America r r n child care and deve 


Child Study, 132 
( YF Fic 10! irna 
pments and tind 
children 
answers to porent 
payment 
pt f hot $5 
Grade Teacher, 22 Le: Ave Darien. Conr 
M-60) Short plays embly grams. Articles of 
value t kindergarten, primary intermediate 
chool tex 300-1,800. Crafts and how-to 
mat terial t to children. Toni 
Cc it Pub 
The Da 
Stories 60( 


by elementa 


intere 


crc ft ideas 
jenerally overs 


school life Niory E 


ctiviti ort 

r children. Verse ut 
few cart ated t 
Owen. Va a Acc 

The Notionel Parent Teacher, 700 Rush St 
Chicago 1 M-15) Scientifically accurate, but in 


n C se re 


SLEVUTEMBER, 1956 


SATISFIED WITH YOUR SALES SO FAR?$ 


personal 
One 


became 


not why not try us? Our friendly 
will help you as it has helped other 
book sales to the Macmillan Cc 


Q 


We need your stories, articles and novels to meet 
Publishers’ demands. 


$3 for short scripts to 3,000 words; $10 for 
ls to 70,000 words. Commission 199 >. Re 
e required with manuscripts 


urn postag 


MANUSCRIPT BUREAU 
154 Nassau St. New York 38, N. Y. 


L 


FREE TO POETS 
Send for sample copy of 


THE CAXTON REVIEW 


sarterly ag 


ETL LILI LOL IF IFILL 


free 


ur 


THE CAXTON PRESS 


Cincinnati 11, 


prize program 


P. O. Box 143 Ohio 


POETS: 


999 PLACES TO 
KALEIDOGRAPH, A Notional of 
ublished Quarter $20 


1 Vu erly py yé 


624 N. Vernon Ave. Dallas 8, Texas 


END POEM 


$149.50 
40 page Poetry Book 
request 


100 copies 
Other sizes quoted on 


Sample shown on request 


TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dallas, Texas 


Song Poems and Lyrics 
Wanted 
Mail to 


Tin Pan Alley, Inc. 
New York 19, N. Y. 


| 1650 Broadway 


To Be Set To Music 


poems tode 


Any Subject 


ore of ir be 
NAMINATION, 
liate Consideration 
Phone Records Made 
Crown Music Co., 1476-P Broadway, N. Y. 36 


SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your song 
may be chosen for recording on ROYALTY BASIS. NATIONAL 
SALES, PROMOTION, DISTRIBUTION if selected. Send songs, 
song poems for FREE examination. NO CHARGE FOR MELODIES. 


MUSIC MAKERS, Dept. Z-6 
Hollywood, Colif. 


Box 2507 


if = 
tien 
| 
AP 
| 
| 
| 
| 
! | — | 
MA 
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formally written illustrated articles on rearing and 
education of children, to 1,800; verse, 16-20 lines 
Eva H. Grant. 1 Vac, photos $1-$7.50. Acc 

The Progressive Teacher, Morristown, Tenn. (M 
exc. July, Aug.-50) Juvenile short stories. Articles 
on methods used in classroom instruction or in ad 
ministration and education. Projects; units of work; 
timely material for special days. Covers both high 
school and grades. M. S. Adcock. $1.50 a page. Pub 


Query 


Health, Personal Improvement 


The Crippled Child, 11 S. La Salle St., Chicago 3 
(Bi-M-60) Helpful and inspirational articles of in 
terest to parents of crippled children. Photographs 
with articles only. Catharine Bauer. About Ic, pho 
tos $5. Pub 

Journal of Lifetime Living, 1625 Bay Road, Miam: 
Beach, Fla. (M-25) Inspirational, philosophic, and 
practical advice articles longevity, nutrition 
health, marriage, personal problems of interest t 
mature men and women. Leonard M. Leonard, Editor 
Excellent rates, Acc 

Life & Health, Review & Herald Publishing Assn 
Washington 12, D. C M-25) Articles n health 
medical topics, common diseases, and mental hygiene 


written in layman’s language. Prefer M.D. or R.N 
byline, but accurate and authentic freelance material 
is invited. Average length 1,200 No clipping 

fillers, or cartoons. J. De Witt Fox, M.D. Payment 


modest and according to research and authenticity 
Acc 

Listen, 6840 Eastern Ave., N.W., Washington 
35 Articles ife exmeriences, news, refiectir 
some phase of alcohol or narcotics problems. Filler 
photos in this specialized field. Limited amount of 
verse. Francis A. Soper. 2c-4c, verse at varying rate 
Pub 

Nursing World, Suite 1505, 4] E. 42nd St., New 
York 17 M-25) Factual articles relating to nurse 
and nursing, 1,000-2,000 words. Drawings and phot 
desirable. 2c. Pub 

Outwitting Handicaps, 15327 San Juan Drive, De 
troit 38, Mich. (Irr.-$1-$2.50 How-to-do-it’’ man 


uals for physically handicapped, covering all type t 
disability. Uses 300-500 word article n mechanica 
devices, gadgets, appliance and procedures for per 
sonal adjustment, social or economic rehabilitation 
Gadget ideas must be accompanied by sketche r 


photos. Harry E. Smithson, Editor. $1 to $25 an arti 
cle, depending on merits of material 

Popular Medicine, 66 Leonard St., New York 13 
Bi-M-35) Articles written by recognized medical 
writers or medical doctors and recognized psychol 
ogists, 1,000-1,500 words. Frank Johnson, Editor 
Rates by arrangement. Acc. 

Popular Psychology (formerly Mental Health and 
You), Skye Publishing Co., 270 Park Ave., New York 
17. (Bi-M-35) Articles to 2,500 on human problems 
interests and relationships with which the reader car 
feel some_ identification; adequate documentation 
must be woven in. Arthur Bernhard. 3c. Acc 

Sexology, 154 W. 14th St., New York. (M-35) AI: 
published in a Spanish edition. Medical, sex education 
articles, preferably by physicians, scientist science 
writers. Hugo Gernsback, Editor and Publisher. 2c-5c 
Pub 

Sun, Box 142, Oakland, N. J. (M) Internation 


nudist magazine. Stories and articles, especially edi 


DID YOU EVER WISH 


personal criticism, without a follow-up offer of 
Are you doubtful whether your 
ist vague 


n rewrit 
al: 
$3 mir 
2 per page f ce 


EVA LONGSDORF 
Your friend! 
Arkansaw, Wisconsin 


torials, about nudism per se or in any field of allied 


interest such as mental and social hygiene, physical 
culture, nutrition, recreation Photos, cover transpar 
encies. Margaret A. B. Pulis. Ic, photos $3, trans 
parencies $5-$10. Pub 

Sunshine & Health, Box 142, Oakland, N. J. (M 
American nudist magazine. Requirements as for Sun, 
above. Margaret A. B. Pulis 

Sunshine Magazine, The House of Sunshine, Litch 
field, Ill. (M-15) Human interest stories which tend 
to develop character or overcome weaknesses and 
difficulties or which demonstrate helpful conduct 
toward people or causes. Stories should be forceful 
with surprising climax. No love triangle or death-bed 
stories. Maximum 1,500 words; 1,200 preferred. N 
poetry. Henry F. Hinrichs, Editor. Rate according t 
merit. Acc 

Today's Health, American Medical Assn., 535 N 
Dearborn St., Chicago 10. Articles on any aspect of 


physical or emotional well-being; material to meet 
normal health interests of well people f all ages 
from high school on. Especially wants sound material 
n or for adolescents. Overstocked on verse; will not 


ay any more for several year Dr. W. W. Bauer 
c-5c, occasionally more. Acc 
" Gatiey? s Secretary, 330 W. 42nd St., New York 36 


10 times a yr.-35) Articles nm secretarial ubject 
A n ecretarie t well-known personalitte 
Fiction 500-1,200 words, preferably with office back 
yround (without emphas: n romance). Fillers. Photos 
to accompany articles. Sally Clarke. $25-$50 de 
pending on length and type of article, fillers $15 
photos $5. Acc 

big ome Journal for Hospital Governing Boards, 
18 E Yivision St., Chicago 10. All articles contributed 
by people in the hospital and related health fields and 
ther authoritie interested in  hospita peration 
Arnold A. Rivin. No payment 

Volta Review, 1537 35th St. N. W., Washington 7 
D.C M-35 Article of ailing with effect f deafne 
n individual and way f overcoming such effect 
suthentic succe toric f the deaf wh peak. N 
fiction; almost no verse. Alice Dunlap. No payment 

Your Health, W. 42nd St., New York 36. (Q-35 
sound, helpfu readable article n all phase f 
physi and mental health. Filler Douglas Lurton 


{ rates. Acc 
Your Life, Today’s Guide to Desirable Living, | | 
W. 42nd St., New York 36. (Bi-M-35) Inspirational 


helpful articles on living; personality profile At 
2,500; quizzes; brief games; fillers. Douglas Lurton 
First-class rates. Acc 

Your Personality, || W. 42nd St., New York 36 


Semi-A-35) Helpful articles on all phase f person 
] ity 700 2 500 D ug as Lurt n G ag rate Acc 
Your Psychology, 270 Park Ave., New Y rk 17 
Q-35) Article requirements same as for Popular Psy- 
chology, above Arthur Bernhard 3c Acc ‘@) ueries 


weicome 


Humor 
Charley Jones Laugh Book Magazine, 438 N. Main 


St Wichita 2, Kans M-35) Humorous article 
torie anecdote t 500 words. Theme deal with 
ljomestic situations and events common to and fa 


miliar to most readers. Cartoons to $25, jokes 50c 
verse 25c a line, longer material 2c a word. Acc 


Drum Major Magazine, Janesville, Wis (M-20 


TO AUTHORS 


seeking a publisher 


Send for our free ustrated booklet led To the Raenur in 
Seare he of a Publisher It tells how n 

and t book, as we h 

othe rs al ib) ects considered 


BB It's free 
VANTAGE PRESS. 120 W. 31st Street, New York 1, N. Y. 
In Californias 6253 Holluwood Blrd., Hollywood 


AUTHOR 


JOURNALISI 


a 
R.F.D 2 
21 


Cartoons, gags on majorettes, drum majors, and 
marching bands. Don Sartell. $3 to $15 each. Acc 

Humorama, Inc., 655 Madison Ave., New York 
21. Comprises nine magazines: bimonthlies Joker, 
Jest, Comedy, Stare, Breezy; quarterlies Gee Whiz, 
Snappy, Revel, Gaze. Cartoons in the girl cheesecake 
field, also general cartoons; submit roughs. Jokes to 
250 words, fillers with humor, epigrams with a quip or 
message. Ernest N. Devver Cartoons $8 up, text at 
varying rates. Acc 

New Cartoons, Jokes and Gags, 655 Madison Ave., 
New York 21. Humorous and/or satirical articles 
500-1,500. Robert E. Levee, Editor. 3c up 


Nature, Science 

American Forests, 919 17th St.. N.\W., Washing 
ton 6, D.C. (M-50) Articles on trees, forests, soil con 
servation, land management, water development, out 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewabl« 
natural resources field. Length, 1,000-2,500. Out 
door photos. James B. Craig. 3c up. Acc 

Audubon Magazine, National Audubon Society 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, reptiles, amphibians, in 
sects; wildlife and conservation of region or locality 
biographical sketches of living aghuralists how-to-d 
and personal experience on wildlife projects, 1,500 
2,500. No poetry or fiction, or articles about hunting 
fishing, trapping, fur farming, or about cagebirds and 
domestic animals. Photos, black and white only. John 
K. Terres. $15-$75, photos $3 (cover picture $10 
Acc. Query 

Frontiers, |}9th St. and Parkway, Philadelphia 3 
Pa 5-times yr.-50) Natural hist ry articles, 1,800 
2,000. Must be scientifically accurate but in adult 
layman‘s language. Photos. McCready Huston. Prices 
by arrangement. Pub. Query 

Natural History Magazine, 79th St ond 
Park W., New York. (M except July and August-50 
Popular articles to 4,000 on natural science, explora 
tion, wildlife; photo series; fillers. Edward M. Weyer 
Jr. $200 up for full-length articles, special rates for 
shorter pieces, photos $5. Acc 

Nature Magozine, 1214 St.. Washington 
D.C. (10 issues a year-50) Iilustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. R. W. Westwood. Ic-3c. Acc. Query 

Science Digest, 200 E. Ontario St., Chicag 
M-25) Popular articles on all fields of science t 
2,000. G. B. Clementson. 5c. Acc 


Pets 


All-Pets Magazine, Box 151], Fond du Lac, Wis 
M-35) Authoritative articles on pets of all kinds, t 
1,000 Jay Gossett. Articles $5 up, pictures $2 50 
up. Pub 

Cats Magazine, 4 Smithfield St. Room 1111, Pitts 
burgh 22, Pa. (M-35) Fiction, verse articles, phot 
articles, cartoons specifically related to cats. $5 up 
per article, verse 10c a line. Acc. Overstocked 

Our Dumb Animals, 180 Longwood Ave., Boston 
15. Mass. (M-15) S.P.C.A. organ. Animal articles and 
stories (not fiction) to 600; photos. W. A. Swallow 
Vac, photos $] up. Acc 

Popular Dogs Magazine, 2009 Ranstead St, Phila 
delphia, Pa. (M-35) Short-shorts; human interest arti 
cles on dogs; ver fillers; cartoons; photos. 50c¢ an 
inch, verse $1, pictures $3. Query. Pub 


Photography 

Home Movies and Professional Cine Photographer, 
6327 Santa Monica Blvd., Hollywood 38, Calif 
M-25) Articles on amateur movie making, 1,500 
2,000; also 16mm professional stories with photos 
Sketches and descriptions of movie-making gadgets 
Henry Provisor. 3c, photos $3-$1%, black and white 
covers $25. Acc 
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BOOKS PUBLISHED 


For Writers, ete. Low cost, good service and 
publicity. Offset printing, can do the job 
for you. Let us know what you have, and 
quotation will be promptly given. 

Also folios, booklets, etc. by mimeograph- 
ing process at reasonable cost for sharp, 
clean-cut work. Write for prices 

By offering low production costs, you can 
retain complete control of your MS and 
selling rights. 

The HOME TOWN PRESS 


Offset Lithography - Varityping - Mimeographing 
309 West San Bernardino Road Covina, California 


SPECIALIZED MAGAZINES 
Your 


COMMERCIAL ENGRAVING PUBL. CO. 
34FF North Ritter Indianapolis 19, Indiana 


ARTICLES AND STORIES WANTED 


J Its edited and arketed 
+ ly 17 + + + r h Ir u nce 
rite for FREE Writing 
Beainner 


TURNER LITERARY SERVICES 


“To Redwood Ave, Toronto 8, Ont., Canada 


MANUSCRIPT TYPING 
50¢ Per Thousand Werds 
Work Guaranteed to be Accurate and Neat 
Price includes Minor corrections ne carbon copy 
if desired. Also, extra first and last sheets 
23 Years Typing Experience 
HoLEN M. MYERS 


121 S. Potomac St. Waynesboro, Pa. 


NEW YORK WRITERS’ CONFERENCE 
November 15-17 


ksh 1 fiction, article avenile and other fields con 
ted by top editors, agent and Cash prizes! A!! 
ns held at Barbizon 1-P I laza. For write to 


IRV. LEIBERMAN 


1555 Luxor Road Cleveland 18, Ohio 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


and so do we! Send for 


Publishers’ ys you should 
re Jer ¢ it ng a low ost p ishing service 
ring at p and 70 royalty on sales 


WILLIAM-FREDERICK PRESS 
313 West 35th Street New York 1, N. Y. 


GHOST WRITING 


My work has been published in the United States, Canada 
1qWland, Scotland, India and in braille. I'd like to help you 


ur needs and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


too. Tell me y 


95 


4 


te 


Modern Photography Magazine, 33 West 60th 
St., New York. (M-35) Entertaining, instructive, in 
spiring articles to 3,000 with photo illustrations; also 
individual photos, gadget ideas, and cartoons on pho 
tography. J. Judge. Photos to $25. Acc. Query 

Popular Photography Magazine, 366 Madison Ave., 
New York 17. (M-35) Illustrated articles on all phases 
of photography, 600-2,000; captions for each shot 
Query on articles.) Prints and color transparencies of 
high quality for reader picture section, showing 
outstanding technique and composition. Pictures and 
text for Photo Tip department. Color transparencies 
for covers and inserts. Technical data must accom 
pany all pictures. Bruce Downes. Black and white 
photos $15, color $40 up. Tips $5-$10. Acc 

Pictures, 343 State St., Rochester 4, N. Y. (M-free 
Amateur snaps, all subjects, black and white or color 
no candid shots. Wyatt Brummitt. $5 up. Acc 


Picture Magazines 


Friends, 3-135 General Motors Bldg., Detroit 2 
Mich. Represent Chevrolet Division of General 
Motors. An all-picture magazine using at least one 
travel article in each issue. Wants only captioned 
photos plus a rough outline of general information 
concerning the locality. Photographers should query 
John H. Warner, Editorial Director. Minimum of $200 
plus expenses for black and white assignments, min 
imum of $300 for color assignments. For one-time 
use $75 a page for black and white, $125 a page for 
color. Must have releases on all persons who appear in 
photographs 

Jubilee, 377 Fourth Ave., New York 16. (M-35 
A national pictorial monthly of Catholic life, edited by 
laymen. Picture stories only, at $5 a picture. Ed 
ward Rice, Robert Lax, Robert Reyne Ids, Senior Edi 
tors. No queries 

Life Magazine, Tite & Life Bldg., Rockefeller Cen 
ter, New York 2, N. Y. (W-20) Black and white news 
pictures; timely or unusual short features. Single col 
or shorts or short sequences highlighting news sub 
jects. Unusual photographs. Minimum size of color 
transparencies, 35 mm. Black and white $150 a page 
inside color $300 a page, color covers $500. Pub 

Look, 488 Madison Ave., New York 22. (Bi-W-15 
Articles and pictures of broad general interest par 
ticularly about people and their problems. Wm 
Arthur, Managing Editor. Good rates. Acc 

Parade, 285 Madison Ave New York 17 W 
Sunday newspaper supplement.) General interest pic 
ture stories. Jess Gorkin. $250-$500. Acc 

Scenic South, Standard Oil Company (Kentucky 
Starks Bldg Louisville 2, Ky. Photographs with 
captions—single or in series—showing subjects of 
cenic, historical, and general interest in Alabama 
Florida, Georgia, Kentucky, Mississippi. Black and 
white glossy prints 8 x 10 for inside pages; trans 
parencies 4 x 5 or larger for covers. Robert B. Mont 
gomery. Black and white photos $5-$10, color tran 
parencies $75. Acc. Copies of magazine available tc 
freelance photographers 

Stare, 655 Madison Ave., New York 21 Bi-M 
25) Photos—cheesecake, oddities. Steve Andre. Acc 


Regional Magazines 


All Florida Magazine, 110 E. Washington St 
Ocala, Fla. Weekly supplement of 30 Florida news 
papers. Tightly written topical slant or personality 
with-inspiration articles to 2,000; good selection of 
8 x 10 glossy photos. Gene Gruber, Editor. 3c, photos 
$2. Pub 

Arizona Highways, Phoenix, Ariz. (M-35) Arizona 
photographs of professional quality in black and white 
and color. In transparencies 4 x 5 or larger preferred 
but 21% x 24 accepted. Articles dealing mainly with 
Arizona and Southwest travel subjects. Poetry. Ray 
mond Carlson. Articles 2c-5c, verse 50c a line, 
black and white photos $3.50-$10, color $20-$60 
First publication rights only 


oF 
«6 


The Atlantic Guardian, 96 Water St., St. John’s 
N. F., Canada. Articles, preferably illustrated, about 
unusual aspects of Newfoundland life; articles about 
natives of Newfoundland living abroad. Ewart Stuart 
Rates by arrangement. Query 

The Beaver, Hudson's Bay Company, Main St., 
Winnipeg, Manitoba, Canada. A restricted market 
for travel material of the Canadian North. Illustra 
tions essential. Clifford P. Wilson. 2c up. Pub 

Canadian Geographical Journal, 54 Park Ave, 
Ottawa, Canada. (M-50) Illustrated geographical 
articles 1,000-5,000. Gordon M. Dallyn. lc up. Pub 

Chicago, 858 N. LaSalle St., Chicago 10. (M-25 
Short-shorts 1,000; short stories 4,000 5,000; pos 
sibly serials and novelettes. Essays and articles deal 
ing with Chicago or the Middle West. Very little verse 

must be of high quality. Fillers. Sketches, but not 
cartoons. Numerous photos, especially for picture 
stories and essays. Maurice English. Prose 3c, verse 
50c a line. Put 

Colorado Wonderland, 70! S. Tejon St., Colorad 


Spring Colo. Illustrated article 1,200-1,500 de 
signed to bring tourists t Colorad Wilma A 
Davis. 2c, photos $3, color transparencies $25. Pub 


Connecticut Circle, 302 State St., New London, 
Conn. (M-25) Articles and photos relating to Con 
necticut, Connecticut history, and Connecticut people 
Harry F. Morse. Ic up, photos $2 uf 

The Desert Magazine, Palm Desert, Calif. (M-35 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche 
ology, history, recreation, exploration, personalities 


homemaking, desert gardening, !ndian emipreciou 
gem fields; maximum 2,500. Must have the ‘feel’ 
f the desert country. Phot essential with contem 


porary material. Randall Henderson. 1 2c up, phot 
$1-$3. Acc 

Down East Magazine, Camden, Maine. (9 times a 
yr.- 25) Essays to 2,500; articles marine, historical, 
character to 2,500; anecdotes. Very few short stories 
Cartoons. Photographs. No verse. All material must 
be directly related to Maine. Duane D ittle. $30 
$50 for pieces 2,000-2,500, anecdotes, etc., $5 up 
Acc 

Empire Magazine, Denver Post, 650 | 5th St. Den 
ver 2, Col W-15, with Sunday Denver Post) Gen 
eral interest features 250-2,500 on personality, out 
doors, domestic, authentic history; verse to 20 lines 
fillers; photo-feature cartoon All material must 
have strong Western pe Bill Hosokawa. 1'2c¢ up 
photos $5. Acc 

Fortnight: Magazine of the Pacific Coast, 784 N 
La Cienega Blvd., L Angeles 46, Calif. (M-25 
Articles of specific interest to West Coast reader 
R. R. Mathison. About 2c. Pub 

Greater Philadelphia Magazine, |83) Chestnut St., 
Philadelphia 3, Pa. (M-35) Article t 1500 ona 


variety of subjects dealing with Greater Philadelphia 


orea; personality sketche f local persons; photo ser 
ies. Arthur Lipson. To $25 an article 

Mexico This Month, Calle Atenas 42-501, Mexic 
6, D. F. Articles 1,000-1,200 on off-the-beaten 
track Mexican material—light, humorous twist de 
sired. Good picture stories. Anita Brenner. About $25 
an article 

Montana: The Magazine of Western History, 
Roberts at Sixth Ave., Missoula, Mont. (O-$1) Histori 
cal anecdote, incident, event, or personage that con 
cerns the U. S. West, from beginning of settlement 
and exploration to the present. Preferred length 
1,500-2,500; must not exceed 4,000. No fiction, 
though carefully done historical fiction—that is more 
history than fiction——-might be considered; not be 
yond 1,500 words. Photographs. Cartoons. Michael 
Kennedy, Managing Editor. Unspecified. rate for 
prose, cartoons $5, photographs $5. Acc. Query 

New Hampshire Profiles, | Pleasant St. Ports 
mouth, N. H. (M-35) Historical and current articles 
New Hampshire centered; New Hampshire personal 


AUTHOR & JOURNALIST 


ities and events. Phot Verse and fillers applicable 
to New Hampshire. Paul E. Estaver. Articles to $30 
verse $5-$10, phot $5. Pub. Query 


New Mexico Magazine, Santa Fe, N. M. (M-25 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $15 an article, 4 x 5 transparencies for 
color section, New Mexico subjects only, $25. Pub 
Verse, no payment 

Seattle Times Sunday Magazine Section, Box | 892, 
Seattle 11, Wash. Features on Pacific Northwest sub 
jects only, 1,000-2,000. Picture layouts for roto sec 
tion. Chester Gibbon. $15 for unillustrated articles 
$25 with suitable art. Pub 

Sunset, Menlo Park, Calif. (M-20) Largely staff 
written. Purchases from West Coast contributors only 
Western travel, Western home, Western food, West 
ern crafts, Western gardening, how-to-do-it article 
Acc. Query 

Vermont Life, State House, Montpelier, Vt. IIlu 
trated factual Vermont articles. Photos, black and 
white and color. Walter Hard, Jr. 2c. Pub 

Weekend Magazine, 23] St. James St. W., Mon 
treal, Canada. Magazine section of 26 Canadian 
failies and the Standard. Limited market for short 
feature f Canadian interest. Fillers. Photo features 
including color. Fiction for family reading, 2,500 
3,000. $200-$250. Acc. Query on articles 

Westwoys, 260) S. Figueroa St., Los Angeles 54 


Calif M-20) Article 300-1,200, photo: f out-of 
doors, natural science, history, etc., on California 
Arizona, Utah, New Mevico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 5c 


phot $5. Acc 

Yankee, Dublin, N. H. (M-25) Articles on New 
England subjects to 2,000. Poetry, any subject but 
preferably not over 30 line preferably shorter. Ad 
dre poetry to Jean Burden, 403 Ventura St., Alta 
Jena, Calif. 2c-]0c, poems $5. Pub. or Acc 


Sports, Recreation 


The Alaska Sportsman, Ketchikan, Alaska. (M-25 
True torie laska interest, 2,000-5,000: outdoor 
fact articles; photos. Emery F. Tobin. Voc. Put 

The American Field, 222 W. Adams St., Chicago 6 
HI W-25) Short storie 1,000-1,500. Articles on 
hunting upland game birds with pointing dog t 
3,500. Phot W. F. Brown. Rate varie Acc 

The American Rifleman, |600 Rhode Island Ave 
Washington 6 DC M-40) Hunting and shooting 
material; small arm marksmanship instruction, gun 
mithing, etc. Als aR dealing with military small 
arms and small arms training. No fiction or verse 


Walter J. Howe. To 5c, photos $6. Acc. Writer's and 


photographer juide available to prospective contrib 
utors 

Arabian Horse News, Box 28, Boulder, Col M 
exc. January and July-35) Articles, verse, fillers, ph 
cartoons, dealing with Arabian horses Mrs 


Anna Best Joder. No payment 

The Archers’ Magazine, 1200 Walnut St., Phila 
delphia 7, Pa. (M-25) Recreational, hunting, craft 
manship, hobby articles 500-1,000. Photographs. J 
W. Anderson. Ic, photos extra. Pub. Query 

Baseball Magazine, Washington Bldg., Washington 
5, D.C. Fact articles on baseball subjects. Short stories 
and _ short-shorts with baseball themes. Sidney 


Haines, Editor-Publisher. Pub 


YOUR stories don’t have to be bad t 
be turned down in the top markets 
yuse they are not 


They turn down good stories bec« 
lanted to suit their needs 
Ets TEN? IF you have faith in your stories, send 
them to us for consideration and our 
best offer. We need short stories up to 1500 word 
just plain good reading for the truck driver, farmer 
wife, etc 
LATCH ON! We will advertise and sell your storie: 
in our magazine DIXIE PARADE 
throughout Dixie land and will send out copies any 
where on request. Send a stamped envelope for re 
turn of your story or article provided it doesnt meet 
ur neea 
Write for information or direct manuscripts t 
DIXIE PARADE 
Prairieville, La. 


P. O. Box 28 


WRITE AS A PROFESSIONAL! 


ur new method of individualized, per- 
Send for outline synopsis of 40 basic 
tion and non-fiction technique 
American Institute of Professional Writing 

VW. L. Hoperaft, Director 

Alameda, New Mexico 


PUBLISH and PROFIT 
_ THE ““ARCHER”’’ WAY 


und, belone 


All « the first edition, fully bo 
ew of the selling price of all books 
J seripts neited for FREE editorial analysis 
ARCHER HOUSE, INC. 

Dept. A4, 256 5th Ave New York 1, N. ¥ 
1 Neu Vista n Subsidy Publishing 


Is Vours 


EXPERIENCED TYPIST 


ed editor's style on 


Neat fepen jable service. Appr 


C ond paper 

Cor 
mar, { Al 
t y 4 r tr usar 
Edit ve omplete $ 
New Electr typewrite 


AGNES 
868 South Pcari, Suite No. Denver 9, Colorado 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 

Will Heideman’s New 1956 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 markets 
also month of help to 1500 words of fillers if you order now 
Other fiction courses and help available. Return this ad and 
$1.00 today to _HEIDEMAN 
P. O. Box 146 A 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, we 
have a plan for the additional promotion 
and distribution of your book WI FHOUT 
COST FO You 

If interested rite for details to 


WRITERS SERVICE 
42; 17, Tel. MU 7-5159 


New Ulm, Minn. 


Make Your 


49 Salem Lane 


Writing PROFITABLE this Year! 


Learn how from the author f the prize-winning novel 
THE DEVIL HANDMAIDEN:S ! have helped hundreds to 
SUuCCE n fict nN poetry, article A trial criticism at $1 
per M wor will prove that an help you. R ference 
Who's Who in the Midwest. Or visit my Chicago clas 


MILDRED I. REID 
Literary Critic 


MY SEVEN BOOKS 


WRITERS: HERE'S HOW! (Basic Technique) $1.00 
WRITERS: HELP YOURSELVES! (Formulas) 
WRITERS: MAKE IT SELL! (Advance Technique) 2.50 


-WRITERS: TRY SHORT SHORTS (8 types explained) 3.00 
Ww RITERS: LEARN TO EARN' (New approach to writing) 3.00 
THF DEVIL'S HANDMAIDENS. Novel. $3.50. From me.. 2.50 


Evanston, Illinois 
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The Blood-Horse, P.O. Box 1520, Lexington, Ky 
(W-20) Articles on breeding and racing of Thorough- 
bred horses. Warren Schweder. Articles $20 up. Photos 
$3 up. Pub 

Boat Sport, 215 Fourth Ave., New York 3. (6 times 
a yr.-35) Articles by experts on outboards and in 
boards—accompanied by photos. News about speed- 
boat events. Cartoons se!dom. Richard Van Benschat 
en. Rates by arrangement, photos $2.50-$3.50. Pub 
Query 

Boots, |17 Broad St., Milford, Conn. (M-35) Prac 
tical articles on small boats. Photos. T. J. Davin. $50 
an article. Pub. Query. 

Car Craft Magazine, 5959 Hollywood Blvd., Holly 
wood 28, Calif. (M-25) Show-how photo features on 
automotive subjects with emphasis on modifying for 
competiiton, handling ability, and/or looks. Dick Day 
$15-$20 a page, photos $5. Acc. Query 

Car Life, 814 H St., N.\W., Washington, D. C. (M 
35) General automotive articles carrying consumer 
appeal. Cartoons. Photographs. Good rates, photos $5 
Pub 

The Chronicle, Middleburg, Va. (W) Articles cover 
ing Thoroughbred breeding, flat racing, steeplechas 
ing, horse shows, foxhunting, polo, beagling, junior 
riding, etc. Photos of horses, $3. Pub 

Field & Stream, 383 Madison Ave., N. Y. 17. (M 
25) Illustrated camping, fishing, hunting articles 
1,500-3,000, Hugh Grey. 10c¢ up. Acc 

The Fisherman, P. O. Box 70, Oxford, Ohio. (M 
35) Factual articles about any phase of sport fishing 
or related subjects (boats, conservation, nature, etc.) 
Where-to-fish articles. Maps and photographs should 
always be furnished. Cartoons. Arthur P. Hutt, Ed 
itor. 4c, photos $5, cartoons $15. Between Acc. and 
Pub. Always query 

Forest and Outdoors, 4795 St. Catherine St, W 
Montreal 6, Canada. Dramatic, true, helpful material 
dealing with the outdoors from the standpoint of hunt 
er, angler, week-end camper. Canadian background 
slanted towards conservation of woods, wildlife, water 
Length to 1,800. Some short how-to pieces (with 
photo or drawing). Ronaid J. Cooke. 1%-2c, photos 
$3, cover photo $10. Pub 

Fur-Fish-Game, 2878 Main St., Columbus 
Ohio. (M-25) True stories of hunting, fishing, trap 
ping, camping, big game hunting; in fact, any type of 
article of interest to sportsmen. Photographic il 
lustrations, also photos for cover. L. Adams. Vac. Acc 


THE LITTLE MAGAZINES 

You all know the little magazines—the non 
commercial publications edited as a labor of 
love for the type of literature the editor con 
siders significant 

Many famous authors got their start in 
these magazines—Sherwood Anderson and 
S. Eliot, to name two famous examples 
Today editors of big magazines scan these 
publications for promising talent 

Accurate lists of the little magazines are 
hard to come bv. The October Autho) 
Journalist will contain a list based on in 
formation obtained direct from the editors 
the only such list to appear in a good while 

If vou write poetry or prose definitely lit 
erary in character, this list will be a mast for 
you. 

Subscribe to Author & Journalist—or. if 
vou're already a subscriber, send a subscrip 
tion to a literary friend. Use the handy ordet 
form on Page 31. 


Grit & Steel, Drawer 541, Gaffney, S. C. (M-25 
Articles, photos, cartoons, cartcon ideas, pertaining to 
game fowl exclusively; fiction. (Miss) Sara Ellen Cul 
bertson. Rates a matter of correspondence. 

Hot Rod, 5959 Hollywood Blvd., Los Angeles 28, 
Calif. (M-25) Automotive features and automotive 
how-to-do-it’s, 300-1,000. Cartoons. Photos. Bob 
Greene. Good rates, pictures $5. Acc. Query 

Lakelend Yachting, 906 N. Eighth St., Sheboygan, 
Wisc. Devoted exclusively to lake and river boating 
in the Mid-west, including the Great Lakes. Articles 
on interesting boats, boating personalities, cruises—in 
the first person; how-to articles on boat repairs 
maintenance, safety, etc. Victor H. Schoen. Around 
2c. Acc. Query 

Motor News, 139 Bagley Ave., Detroit 26, Mich 
Outdoor adventure and travel articles. Photos. Wil 
liam J. Trepagnier. $50-$100. Acc 

National Motorist, 216 Pine St., San Francisco 4, 
Calif. (B-M-25) Articles of 700 and of 1,400 words 
on anything that would be of interest to the average 
motorist who lives in California and does most of his 
motoring on the Pacific Slope. Articles on the car, 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life 
animals. Black and white photos for illustration. Jim 
Donaldson. 4c-5c, photos $3-$5. Acc 

National Skiing, 7314 W. Colfax Ave, Denver 15 
Colo. (Semi-M-Nov. through March) Short stories, 
short shorts, articles, photo features, verse, cartoons 
all relating to skiing. Stories and articles 50c-$1 per 
inch, cartoons $5-$10 per panel, payment by arrange 
ment for photo features. Pub 

Outdoor Life, 353 Fourth Ave New York 10 
M-25) Profusely Illustrated articles to 8,000 on dra 
matic, humorous, and adventurous phase f fishing 
hunting, etc. Both black and white and color phot 
News articles to 3,000 of topical interest to sport 
men. How-to articles on outdoor activities. Odd adven 
tures and exciting personal experiences in the out 
doors. Accounts 500-1,000 of true personal experi 
ences exciting or dangerous, for retelling in cartoon 
strip form. Photo stories. Limited number of outdoor 
cartoons. William E. Rae, Editor. Top rate in the 
field. Acc 

The Rudder, 9 Murray St., New York 7. (M-40) 
IIlustrated how-to-do-it articles on every phase f 
boating, 1,500. B juer-Leonard. Varying rates, 
photos $5. Pub 

Scholastic Coach, 33 West 42nd St., New York 33 
M-25) Articles on the coaching and playing of high 
school and college sports. Herman Masin. Ic. Pub 

Skating Magazine, 30 Huntington Ave., Boston 16 
Mass. (8 times a yr.-50) Official publication of the 
U.S. Figure Skating Association. Articles, mostly in 
structive, dealing with technical aspects of ice figure 
skating, 700-1,500. Theresa Weld Blanchard. No pay 
ment 

Ski Magazine, Hanover, N. H. (Six issues October 
through March-35) Articles 400-2,000 on ski trips 
controversial subjects, techniques, equipment, resorts 
personalities. Humor; fillers about skiing. Cartoons 
Fred Springer-Miller Ic-5c, photos $1-$10. Pub 

Sport, 205 E. 42nd St., New York 17. (M-25 
Personality and behind-the-scens feature contre 
versial subjects of interest to sport fans. Baseball and 
boxing the year round. Other sports in season. Articles 
2,500-3,500. Ed. Fitzgerald. Payment from $200 
depending on length. Briefs for SPORTalk department 
$5-$10. Acc 

Sport Life, 655 Madison Ave., New York 22. (O 
35) Short stories 2,000-4,000. First person, true, 
rugged, dramatic, hunting and fishing articles; alsc 
photo stories of same tyre. Cartoons, Animal photos 
Noah Sarlat. To $300, pictures to $25. Acc. Query 

Sports Afield, 959 Eighth Ave., New York 19. (M 
25) Some short fiction used, to 3,000 words, related 
to field sports; picture stories, articles, how-to-do-it 
features, to 2,500; fillers. Particularly interested in 


Jor RNALIST 


color transparencies that show action; prefer mini 
mum 214 x 2'%4 but can use 35mm. Ted Kesting 
Payment by arrangement. Acc 

Sports Illustrated, Time & Life Bldg., 9 Rockefeller 
Plaza, New York 20. (W-25) Articles 2,000-5,000 
personality, controversy, unusual subjects, all relating 
to sports (both participant and spectator). $750 up 
Query Andrew Crichton. 

Sportsman Magazine, 655 Madison Ave., New York 
22. (Bi-M-35) Noah Sarlat. See Sport Life, above 

Turf and Sport Digest, 5] 1] Oakland Ave., Baltimore 
12, Md. (M-50) Short stories with racing background 
3,500-5,000. Articles 2,500-3,500 on racing, bi 
ographies of racing people, methods of play. Photos 
of Thoroughbred racing, including transparencies for 
covers. Crossword puzzles. Raleigh S. Burroughs. Ic 
up, puzzles $5, phot $3-$6, Kodachromes $75 
Pub 

The Western Horseman, 3850 N. Nevada Ave 
Colorado Springs, Col M-35) Articles in which the 
Western Stock horse is featured, 1,500-2,000. Car 
toons. Dick Spencer III. 2c, cartoons $5. Acc. Query 

Western Sportsman, P.O. Box 5008, Austin 3] 


Texas Bi-M-15) Hunting, fishing, and big game 
articles, 1,200-1,500; cartoons Deep Western flavor 
Needs articles on Western fishing other than trout 


fishing. Otherwise, overstocked. J. A. Small. Varying 
rates. Pub 
Yachting, 205 E. 42nd St., New York M-50 


Factual yachting material (power and sail, cruise 
tories, and technical article n design, mechanical 
etc., 2,000-4,000. Photos containing unusua! yacht 
ing features. Critchell Rimington. 3c up. Acc 


Less Book Reading 


WER and fewer American adults are reading 

books, according to statistics gathered by the 
American Institute of Public Opinion. Only 17° 
of the adult population of the United States is 
reading books, as against 29°° in 1959 

In Great Britain, on the other hand, 55°;. of 
adults read books 

These facts undoubtedly account for the smaller 
number of books published in the United States 
approximately 12.000 in 1955 as compared with 
20,000 in Great Britain 

The comparison is stil more unfavorable when 
population is considered Great) Britain has 
around 50 million people whereas the population 
of the United States is Close to 160 million. This 
means that in Great Britain there is one book 
published for each 2.500 people. In our country 
one book ts published for each 12,333 people 

It is to the interest of writers to do everything 
in their power to stimulate adult reading of books 
in this country. Apart from their own. selfish in 
terest, moreover, writers realize the importance of 
book reading to national intelligence and culture 


RUSH ORDER! 


By CATHARINE WILLIAMS DEAVER 


I want acclaim today, before 
My cheeks have lost their roses 
Who wants to be 

At ninety-three 

A second Grandma Moses? 
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BOOK MANUSCRIPTS 


by cooperative pu or who offers authors early publication, 
higher Aries , hational distribution, and beautifully designed 
book jects welcomed. Write “or send yc yur MS directly 
GREENWICH BOOK PUBLISHERS, INC. 
Atten. MR. TAYLOR 489 FIFTH AVE 


NEW YORK 17, N.Y 


RIGHT WORCS WRITE CHECKS! 


Mc ake your plots pay! Many ~~ helped have sold to 
Movies and TV ver 15 ye cripting experience 
inside Hollywood Studios COMPLET E writing help, or 


Ghosting, on Novels, Stories; Screen, TV, and Stage Plays 
Write me your problem for free reply. 
JESSICA FOX MAY 
Phone 5602 Fernwood Avenue 
HOllywood 2-5448 Hollywood 28, Calif. 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


36 Yrs. As Literary Welcomed 


Poetry a Oo considered Ed revision, honest 
criticism repres for established 
writer For ir forry ation and write to 


ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


BOOK MSS. WANTED 


ounty Histories, Historical Data, Biographies, Historical 
Novels, Religious Works, Poetry, Juvenile, etc National 
Advertising. For full information write 
Paul Heard, Editor 
AMERICAN GUILD PRESS 
2014 McKinney Avenue 


Dallas 1, Texos 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 
& JOURNALIST are recognized as tops in accuracy 
and reliability 


Special market lists are contained in the following 
sues 

Company Publications. October, 1955 

Book Publishers. November, 1955 

Business (Trade) Publications. December, 1955 
Juvenile Magazines. February, 1956 

Filler Markets. March, 1956 

Poetry, Including Light Verse. April, 1956 
Short-Short Stories. May, 1956 

Travel Markets, Farm Magazines. June, 1956 
Handy Market List. July, 1956 

Syndicates. Plays. Greeting Cards. August, 1956 


Send 25c (coin or stamps) for each copy you wish. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bidg. 
Topeka, Kansas 


A Camera May Double Your 


Income 


Continued from Page 16 


reading from left to right. vour left as vou look 
the picture, and be sure their naines are spt lled 
correctIyv. Nothing makes a 
to have his name misspelled. 
If people appear in the picture be sure to get 
their names and a release signed by them. news 
or general shots showing crowds, accidents, ete 


eader quite as mad 


this is not needed but tor individual views. tmiti 
mate shots, etc. it is usually required. People can 
sue over the “invasion of privacy” rights and pub 
lishers dread this sort of thine. Printed forms are 
available. These are a must if the pictures are 
to be used for advertising purposes 

Fake plenty of pictures. Film is relatively cheap 
and the editor likes to have several pictures to 
select from. The picture vou may like best may 
not appeal to him. Remember, he 
pictures 


buying vour 


How can a camera help vou. the writer, make 
sales: 


It opens up a vast new field for the writer 


; Have you tried CIRENCESTER? 

} An alive Canadian agency for authors everywhere 
Let us place your manuscript fiction, articles, plays 
light verse. Reading fees $2.00 per 3000 words. Sale 
ten ) percent foreian fifteen. The RIGHT market may 
sell that rejected pt! Criticism and revision if 
Jesired 


CIRENCESTER LITERARY AGENCY 


South Post Office Niacara Falls, Ontario, Cenede 3 


LEARN TO WRITE 


The Newspaper Clipping Method 


\! Begin to write t ell thru the most practical get-r 
i as-you-go method available tart with re-write f 
news tem filler ell 2 ( eager 
t y doy, every week Advance to the st 


r syndicates and the spot article. Promote 
fy keting. Send for free brochurs 
KOTZEBUE WRITER’S INSTITUTE 
426 Tronsportation Building-A Cincinnati 2, Ohio 


Answer (to question on page 22) 

Norman A. Fox, Harry Sinclair Drago, Ed Earl Repp 
and Carmony Gove—because they appeared in the 
only Western magazine (COMPLETE WESTERN 
BOOK September 1938 issue, Robert O. Erisman 
Editor, Arthur Lane, Asso., 655 Madison Ave., New 
York 21, N. Y.) selected for inclusion in the famou 
Time Capsule, built to last 5,000 year 


TO AUTHORS 


seeking a publisher 


titled To the Author in 


Send tor our free illustrat ed book! 
Search of a 
i > bh 


as we navy 
Ss considered 
BB It's free 
VANTAGE PRESS, ‘120 W. 31st Street, New York 1, N. Y. 
In California “ Hollyivood Rivd.. Molla woe 


Every day vou pass by many opportunities fon 
articles that would pay vou well 

You don't believe it? Let's sec \ new super 
market opens im your community, Here ts a gold 
mine for the writer Who were the builders: 
Business papers can use that material It the 
builders Were local people, Vour re Wspapel can 
use a story, with pictures. The firms that supply 
the fixtures prov ice several picture story outlets 
Showcases, Counters, quick-freeze units. lighting 
ventilating, the brands of merchandise stocked 
How do they promote business: Trading SLU 
Premiums: Cut prices? Union or nonunion help: 
bach of these items Is a possibility, for one of 
several business papers. Such papers need material 
eood, well-written, and well-illustrated material 
Every new store. no matter in what line, provides 
a story-picture outlet for the working writer. Every 


time a store is sold, changes hands. or goes under 
new management, there is a sakible item 

How about historical spots In states Pravel 
magazines can use an illustrated item on cach 
There are several magazines published by auto 
mobile manufacturers that are for such 
ItCTHS 

It vou discover a vintage car, the older the better 
vou have another prcture and stor Ford 7 
will grab a Model TP picture and story. Phere are 
old models of other makes still an active: 
manufacturer will be glad to buy an illustrated 


ticles about one of his cars that has been serving 
its owner from around the turn of the century, on 
even the late 


Nutomobile accidents: Thies annie dozen 


these days. unfortunately, but thes provide an ex 
cellent market for the writer who is om the spot 
ind has his camera ready. Insurance firms will 
thre 
lawsuit for them 


| 1} t | ll al | prtls 


wcident: the pretures may win 


hire insurance companies buy pictures of sper 
tacular or unusual fires. Phere are magazines in 
terested all these subjects 

vatherimes of societies. school graduation 
CNCTCOISES all offer article material for local and 
State papers 


consider my camera almost as Important as 
twpewriter, never without it. Ob course. if 
vou do not use it vou will not eet any results 
Neither will the covered typewriter help vou. Phe 
more articles vou write. the more pictures vou take 
md the more vou keep in the mails to the mag 
azines, the more money vou'll make 


foova the second is to decide to whom one dre 


lo say it Hlaro d Nocolson., 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 
THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays fine 


highest rates. This booklet shows what makes a This Weck short-short tick. Stewart Beach, Fiction Editor 
of THIS WEEK, writes me regarding this booklet: ‘I rad with a great deal of interest your analysis of a 


This Week short-short and | thought it was just right. | 


elt it was something of a classic “It will be 


mailed free to all writers seriously interested in pias short-short fiction 


ROBERT OBERFIRST, Literary Agent, 


P.O. Box 539, Ocean City, New Jersey 


thor JOURN 


 ADEAS 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the magoa- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Bldg., Topeka, Kan 


BOOKS, MAGAZINES, NEWSPAPERS 


CLIPPINGS FOR SALE. A Hobby-Clipping Library of over 47 
years’ accumulation on almost every conceivable subject. 
May be purchased by topics. Ellen Keener Teter, 315 La- 
fayette Ave., Palmerton, Penna. 


FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 


HAPPINESS—With reader's interest, joy, pleasure added, 
found in this wholesome wonderful book, variety subjects, 
$2.00 copy. Particulars free. Action Publishers, Box 215V, 
Station D, Cincinnati 6, Ohio 


study of creative 


IN WRITING—aon interesting 
$1.00. R. 


For professional writers and dilettantes 
Denver, Colo. 


RHYTHM 
mind. 
N. Risser, 30 W. Bayaud Ave., 


MARKETS 


INFORMATION GUIDE for cartoonists and gcqgwriters. Full 
of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10c for trial copy. Infor- 
mation Guide, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Bock numbers of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each postpaid. No- 


vember, 1955 (Book Publishers). December, 1955 (Busi- 
ness Publications—Trade Journals). January, 1956 (Handy 
Market List). February, 1956 (Juvenile Magazines). March, 
1956 (Filler Markets). April, 1956 (Poetry, Including Light 
Verse). May, 1956 (Short-Short Stories). June, 1956 
Travel, Farm Magazines). July, 1956 (Handy Market List). 
August, 1956 (Syndicates, Greeting Cards, Plays Send 


25c each (coin or stamps) to AUTHOR & JOURNALIST, 
1313 National Bank of Topeka Blidg., Topeka, Kansas. 


OPPORTUNITIES 
BEGINNERS: Earn money at home while writing. Write a 
newsy column for small foreign papers (under fifty 


The same mimeographed column 


thousand population). 
Excellent, interesting work, 


goes to oll of your listings. 
and you are your own boss. It is your own business with 
splendid rcmuncration. For complete details (with sub- 
jects) send one dollar to Anthony D. Oliver, 7259 Fulton 
St., North Hollywood, California 
EARN MONEY WRITING Features and fillers. Send for par- 
ticulars. Ralph Underhill, Beebe, Arkansas 


NEARLY 3000 CHARACTER TRAITS, 10 charts, wheel, list 
of emotions, etc., in SCB Characterization Kit. YOU can 
create thousands of realistic, lifelike characters that sell 
today’s stories. FREE calendar reckoner. Complete Kit $2. 
FREE information. Blois, 576 Riverdale, Richmond-Van- 
couver, BC, Canada. 


HUMAN’S GREATEST DISCOVERY. Both sexes to qualify for 
the most honorable, beneficial and profitable life profes- 
sion possible of humans. Qualify in a few days, not years, 
and be assured of a lifetime income. No investment to 
start in own room or home. Free details. Specialist, 
2970A Elm Road, Warren, Ohio. 


SPVIEMBER, 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 
| enclose remittance for my subscription: 
$3 for 2 years (saving me $3 over 
single copy cost 
$2 for 1 year (saving me $1 over 
ingle copy cost 
50c additional per year outside U.S.A 
(Single copies 25c each) 


Name 
Street 


City & State 


SERVICES 


LEARN GAGWRITING. Somple lesson, 25¢. Don Frankela, 


4903 West Adams, Chicago, 44 
PHOTOGRAPHS FOR WRITERS. Reoconable. Paul's Photos, 
3702 Lakewood Ave., Chicago 13. 


LEARN TYPEWRITTEN SHORTHAND! Details: 30c—/(Re- 
fundable). Dictographia, 6196 Walnut, Omaha 6, Nebr. 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
poge 22 NATALIE NEWELL, Ghostwriter. 


EDDIE GAY'S GAG SERVICE. Original Material Only. 100 
gags for $1 on each of the following subjects: Outer 
Space, Cost of Living, Nightclub, Racetrack, Miami, and 
Winter. Eddie Gay, 242 West 72nd St., New York 23, N.Y. 

YOUR STORIES adapted for television. See Will Lozier’s ad, 
Page 25. 


ABC SHORTHAND IN ONE WELK $2.C0. 


Returnable. 
Zinman. 215 A West 91, New York 24, ¥; 


PERSONALS 


TALES YOUR PEN CAN TELL: Revealing Facts About Your- 
self. Send Page of Your Handwriting and $1.00 to: Pen 
Tales, 1824 7th St., Riverside, Calif. 


BETTER CONCENTRATION with your favorite Puppy, Ter- 
riers, Collies, Pekingese, Cockers, others. Cute, Playful 
Kittens, $5.00. Caswell, 1013-J, Altoona, Penna. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service .. . 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


What would you like from the 
publisher of YOUR book? 


SOUND 9 
PUBLICITY 
NATIONAL 9 

ADVERTISING 
AGGRESSIVE 


SALES PROMOTION 


THOROUGH 
REVIEW COVERAGE 


A BEAUTIFUL 


You get all these advantages 
from VANTAGE PRESS! 


BOOK 
Send for 
FREE BOOKLET 
Learn more about Vantage’s 


successful co-operative plan for 
publishing, promoting and mar 
keting your book. This plan has 
helped make Vantage Press the 
tenth largest publisher in Amer- 
ica, in titles published. Send 
today for our Free Booklet BB. 
Fill in and mail the coupon 
now to: Vantage Press, 120 
West 31 St., New York. Branch 
offices in Washington, D. C. 
and Hollywood, Calif 


Vantage Press gets its authors on radio and television shows, gets 
them feature stories in newspapers and magazines, arranges lectures, 
public appearances, etc. 


Vantage Press GUARAN LEES national advertising to every author 


in newspapers, trade papers, and by direct mail. ig 
Vantage has sales representatives calling on leading bookstores and < 
wholesalers in key cities. We display books at conventions, offer . 
posters and circulars to dealers, arrange autograph parties, ete. as 

Vantage sends its books to leading reviewers on newspapers, mag i. 
azines, and special media all over the country. Vantage books get ni 
reviewed! 

Vantage gives you a beautifully designed book and jacket—a book 7 


dealers are delighted to display in their windows, a book you are 
proud to own. 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. 


6253 Hollywood Blvd., Hollywood 28) 
Dp. 4 1010 Vermont Ave., N.W.) 


In Calif 
In Wash., 


Please send me your FREE 24-page_ illustrated 
booklet on your co-operative publishing plan 


Name 


Address 


| 

| 
| FREE! = 


